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THE 1921 DIRECTORY OF CANNERS 
IS NOW READY 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 12th Edition. 


petent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in 
the canning industry. Get your order in early. 


NATIONAL CANNERS’ ASSOCIATION, 1739 H St., N. W. Washington, D. C. 


PERSONAL CHECKS ACCEPTED 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- - | 


CANTON BOX COMPANY The Baltimore Box and Shook Company 
2501 to 2515 Boston St. Baltimore, Md. ; -——_ MANU FACTURER——_ 
PACKING BOXES Canned Goods Cases 
Made up or in Shooks. Cargo or Carload. 901 S. CAROLINE STREET BALTIMORE, MD. 


JOS. M. ZOLLER & CO., INC. 
CANNED FOODS. CANS. ppormng DOUBLE PINEAPPLE GRATER 


BOXES, PACKERS’ SUPPLiES, (WITH HOPPER REMOVED) 


: PHONES: 205-206-207 Phoenix Bidg. 
OF. PAUL 114 & 44% BALTIMORE, MD. 


CANNED GOODS EXCHANGE. 
Year 1921-1922 


President , John R. Baines. 

Vice-President, W. H. Killian.. 

Treasurer, Leander Langrall 

Secretary, William F. Assau. 

COMMITTEES 

Executive Committee, Benj. Hamburger, Chas. G. 
Summers, Jr., H. Steel 

Arbitration Committee, C. J. Schenkel, Frank A. Curry, 
T. Preston Webster, Wm. 
Grecht, Norval E. Byrd. 

Committee on Commerce, D. H. Stevenson, H. : 
Jones, C. F. Butterfield, E. F. 
Thomas, J. O. Langrall. 

Committee on Legislation, E. C. White, Geo. T. Phillips, MADE BY THE 
Geo. N. Numsen, John S. Gibbs, 


Thos. L. North. 
Committee on Claims, WwW. JOHN R. MITCHELL 00, 
grall, R. S.Rightson, John W. . 
Schall, Jos. M. Zoller. Foot of Washington St. 
Hospitality Committee, W. E. Lamble, H. W. Krebs 
Robt. A. Sindall, Robt. A. BALTIMORE - MD. 
Rouse, Jas. F. Cole. 
Brokers’ Committe, F. A.Torsch, Herbert C. Rob- The large-tooth saws, on the upper spindles, coarse grind the fruit 
erts, J. A. Killian which passes down to the fine saws on the two lower spindles, from 


there it falls into a tub under the machine. Machine is well braced 
Committee on Agriculture, William Silver, H.P.Strasbaugh, and the workmanship is of the best; gears are cut from the solid, 
Albert T. Myer, Jos.N. Shriver, and saws are milled from so¥id blanks which gives a cutting edge 
Ss 1J. Ad to two sides of the tooth. Hopper and discharge shoots are lined 
amuel J. y. ot 


Chas. Glaser. 


( 
st 
‘ 
( 
{ 
{ 
( 
Chemist, 


January 23, 1922. 


CANNING TRADE. 


Appear to be washed by hand 


after the thorough washing and cleaning with a Peerless 


And that’s just the way you want your toma- 
tos to look when they come out of a Washer. 


We do it by the new application of an old 
principle—the wash board. The drum is built 
of smooth metal bars, and as it revolves it 
causes the tomatos to rub against each other. 
The dirt is loosened by this gentle rubbing and 
is flushed away by water under pressure direct- 
ed from spray nozzles to all sides of the fruit. 


Our Washer is furnished with either or both 
of two specially designed interchangeable re- 


volving drums—the mild action drum built of 
smooth bars for gently handling fancy pro- 
ducts; the mold reducing drum built of invert- 
ed channel bars to reduce the mold count and 
meet the exacting requirements of pulp manu- 
facture. 


Peerless is used for washing many kinds of 
fruits and vegetables. 


Tomatos will soon be ripe. Get ready for 1921— 
Send for catalog and prices today. 


Peerless Husker Company 
519 Cornwall Avenue Buffalo, N. Y. 


‘Tomato 


Huskers Corn Washers Mixer-Silkers Syrupers and Briners Rotary Exhausters 
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Noteworthy Double 
Seamer Development 


It can no longer be truthfully said that we are handicapped 
through lack of proper equipment for closing Sanitary Cans. 
The tremendous strides in perfecting high speed Machines re- 
quiring a minimum amount of attention—first manifested at the 
Cleveland Canners’ Convention, and again at the last Atlantic 
City Meeting—continued through 1921. 


Canners having a year’s experience with these Machines are 


loathe to displace them—the solution of Double Seamer annoy- 
ances being reached. 


The predominant features of ourequipment—tersely stated— 
comprise speed without spill products of the most liquid charac- 
ter being handled at from 109 to 110 Cans per minute. Vo inter- 
ruption in operation—and the consequent elimination of “Spare” 
Machines, connected to cumbersome conveyors, monopolizing 
much power to operate and occupying valuable floor space. 
Reduction in waste from mashed cans and loss of contents—com- 
parisions of this saving show wonderful economies; and lastly, 
uniformly tight seams, insuring longer life for the filled Can. 


Canners dealing with us are assured of that measure of re- 
sponsibility necessary for the proper execution of all contracts, 
and derive the personalattention that our Officials can render all 
urgent matters, as against delays of concerns operating under 
the handicap of absentee ownership. 


SOUTHERN CAN COMPANY 
Baltimore Maryland 


“Southern Service Stands the Strain.’’ 
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The Book You Need! 


| Canning 


; Every factory in the business should have a copy of 
~ important book of formulae—as a prevention against 
oss. 


PRICE $5.00 PER COPY 
Published by 
THE CANNING TRADE 


000 


WEEKLY REVIEW 


Interest Centered in Louisville Convention—Return of the Meat 
Packers Raises Hopes—Conservatism Will Mark the 
1922 Pack.—Spot Tomatoes Strong and Ad- 
vancing—Little or Nothing Heard 
of Futures. 


_ The Eastern part of the country is not as “present” at the 
big Convention in Louisville this week as is the Central and 
Western sections, but everyone is interested in what is going 
on here—for this is written at the Convention. One would 
think that with so many canners, so many—practically all—the 
leading brokers, and not a few—though not many—big buyers 
in one group, there should be a superabundance of news and 
market gossip. There is not. 

The talk of the week, among them all, is the report going 
the rounds that the big meat packers are to be back in the busi- 
ness and that very shortly. Even the severest opponents of 
these packers practically admit that this is the case, and a good 
many of them are hedging and finding some good in them where 
before they could see nothing but evil. This cannot be said of 
J. H. McLaurin, paid president of the Southern Wholesale Gro- 
cers Association, who, while practically announcing the raising 
of the consent decree, took occasion to berate the Government 
and all Government officials having anything to do with this 
matter in a most scathing manner, in his address before the 


- Convention on its opening day. President McLaurin’s address is 


referred to by the average conventionite as being extreme in its 
bitterness against the Government, apparently for not doing 
what the wholesalers wanted. We cite this in order to show 
that it is not merely our own opinion, and it probably should 
be added, that many of the wholesale grocers in his organiza- 
tion will repudiate his utterances, just as they did his stand on 
the future contract of last year. He is a veritable czar among 
most of his association members, but, like czars of old, his star, 
is rapidly setting, and his present tactics will but help hasten 
its decline. 

As the news spreads about that the meat packers will once 
more offer the opposition or rather competition which will force 
the wholesalers to once more function as such, the true senti- 
ments of the canners are showing. Men, who from expediency, 
and nothing else, veered over to the side of the opposition, are 
smiling broadly now and expressing real joy at the prospect of 
the return of these good customers, and at the ending of the 
jobbers’ control of the distribution of canned foods. Others 
who have felt the full force of the “punishment” meted out te 
those who dared favor the return of the meat packers, are 
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breathing more freely and talking quite plainly how the twists 
to their wracks was applied. Their business was threatened and 
apparently they were to be broken because they opposed the 


powers. It is a wonderful thing to record in these enlightened 
days, and among business men, but it is a fact. We recently 
read and shuddered with horror at a report which said a certain 
Union had broken the arms, fingers and even the backs of men 
who refused to join its ranks, yet in a business sense that is 
just what has been attempted on the canner who foresaw the re- 
turn of the meat packers and had the courage to say so. It is 
worth noting and remembering. 

The promised return of this good customer and the cleaned- 
up condition of the canned foods market generally has put re- 
newed life into the whole market. 


Tomatoes are reported here as selling at all kinds of ~~ices. 
We have been told of definite sales of No. 2 tomatoes at $1.20 
net; and one old student of the market diagnosed the situation 
to the effect that this size of tomato would steadily advance, 
with possible slight slippings to $1.25 within 90 days, and that 
- it would then stay there. This means May 1st, and one who 
heard the prediction gave it his sanction. Of No. 8s prices of 
$1.70 are heard, and promises of further advances. 


Corn has gained strength in sympathy with tomatoes, and it 
is expected the strong tomato market will help pull corn up. 
Peas do not need this assistance, nearly everyone agrees. One 
very large corn packer reported having covered much of his 
territory in company with his jobbers and to have found that 
retailers had very little corn or other canned foods on hand. 
When compared with previous years’ holdings they have prac- 
tically nothing at all. Arguing from this they anticipate in- 
creased movement and good demand for the whole line from 
now on. 

Up to this time little or nothing has been said or heard of 
futures. Two leading Illinois canners said within the hearing of 
the writer that they expected to sell their 1922 pack as futures 
without trouble. But no prices of a definite nature have been 
named. Extra standard corn has been auoted at 95c, futures, it 
is said; but this is not to be taken as the price. It is, in fact, 
merely rumor and mentioned only to show the drift. One thing 
seems certain, and that is that everyone is going to be conserva- 
tive during this coming year. They seem to have learned a verv 
definite lesson in the matter of running up the goods blindly and 
waiting for a buyer. If the buyers do not indicate something of 
their needs, in the way of futures, they may be fooled when they 
come into the market next fall. No canner is going to tie-up 
a lot of money and wait the pleasure of the buyers. Most can- 
ners have had enough of that. Only firms financially well 
founded will run heavily this season, and they will hold their 
goods until their price is met. Before 1922 packed goods can 
come upon the market, all the old goods will be gone, it would 
now seem certain. This will most certainly be the case if the 
big Canned Foods Week is put over on March 1-8, as has Louis- 
ville done during this Convention week. There cannot be anyone 
in Louisville who does not know canned foods well. And if the 
whole country is told about them in a similar manner, there 
will be no canned foods of the old vintage left. 

The canned foods market is in fine condition and growing 
better with the aging of the new year. 


FIRST ANNUAL CANNERS’ SCHOOL 


January 30 to February 24, 1922, by Oregon Agricultural College. 


The Horticultural Products section of the Department of 
Horticulture announces its first annual short course for cannery 
operators. This course has been designed to meet the needs of 
those men actively engaged in the manufacture of canned fruits 
and vegetables. The work presented in science deals with the 
basic principles underlying food preservation. 


This course is open to anvone wishing more knowledge along 
the lines of commercial canning. 


The following fees are required for students entering this 
work: Registration fee, $1.25 for students who are residents of 
Oregon, $7.00 extra tuition for non-resident students. 
tory fees to cover cost of materials as follows: Chemistry, $1.00; 
Bacteriology, $1.00; Horticultural Broducts, $1.00. 

Double Seaming Machines—Seaming machine adjustment, 
repair and operation will be a feature of this course. This work 
will be handled by representatives of the “American Can Co.” 

Commercial Canning—This course will cover the problems 
of the packer of the Northwest, and will also deal with the fun- 
damentals of food preservation by canning. Problems of prepar- 


Labora- 
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ation, exhausting, heat penetration, processing, and storing will 
be taken up. 


Bacteriology of Canning—An elementary course in the study 
of microorganisms found in the canning industry; the study of 
organisms in food preservation and their control in fruits, vege- 
tables, and other foodstuffs; the relation of microorganisms to 
curing, ripening, and preservation of food products; study of 
general cleanliness and sanitation of the plant. 

Chemistry of Canning—Students will be trained as far as 
practicable in the use of such instruments of precision as can be 
applied to every-day canning problems. Hydrometers for de- 
termining strength of saline and sugar solutions, and acctom- 
eters for vinegar will be given special attention. Students will 
be taught to determine the strength of vinegar by the titration 
method and to make for themselves all solutions necessary. An 
attempt will be made to instruct the practical canner in the chem- 
ical aspect of his every-day problems. 


Horticultural Crops—This course will deal with a study of 
varieties of fruits and vegetables adapted to canning. Special 
attention will be given to a study of the state of maturity to ob- 
tain a product of the highest quality, and harvesting and handling 
from the farm to the cannery. 


_ Interesting talks will be given by experienced men from 
time to time, dealing with the different phases of canning and 
allied industries. 

Send applications for enrollment at once to Horticultura 
Products Section, Department of Horticulture, Oregon Agri- 
cultural College, Corvallis, Oregon. 

ACTIVITIES OF THE N. C. A. 


The National Canners’ Association will inaugurate a new 
series of bulletins which will be known as circulars. These cir- 
culars will be short publications, rarely more than eight pages in 
length. Some of them will give the results of research work 
which may be stated briefly, others will give abridged statemenets 
of reports on research work regarding which more extended 
reports will be published elsewhere, and still others will discuss 
topics of interest in the industry regarding which many inquiries 
are received by the Research Laboratory. Articles of this kind 
have previously been issued in the form of addresses before can- 
ners’ conventions, as trade paper articles or as circular letters. 
That method of distribution has met the immediate want but has 
occasioned some criticism from canners who desired the artciles 
published serially in such manner that they might be indexed 
readily and filed for future reference. The present series of cir- 
culars it is believed will meet that demand. 

The first circular of the series will be on the subject of per- 
forations and springers in canned fruit. 


The blank discoloration of canned corn has been a subject 
of great anxiety to corn canners for a number of yeears. Re- 
cently an active study of this subject has been made by the 
Research Laboratory with the co-operation of many canning firms 
and some allied industries. The results of the investigation have 
been written up in popular form and will be issued this week as 
Bulletin 18-L of the Research Laboratory, which will be dis- 
tributed to all corn canners. 


The investigation has added much to our knowledge of corn 
black and has given information that will be of value to the 
industry in reducing the amount of black. 


Public health reports of the United States Public Health 
Service, issued December 16, 1921, has the following reference 
to’a matter which we believe will interest our readers: 


Liability for Sale of Unwholesome Food 

An action was brought in the Georgia courts to recover dam- 
ages for injuries alleged to have been caused by the consumption 
of butter containing a deleterious substance. The plaintiff had 
purchased the butter in the original unbroken package from 
a retail dealer who had in turn purchased it from the defendant. 
The evidence submitted by the plaintiff showed that the defen- 
dant did not manufacture or pack the butter, but acted merely 
as a distributor. Because of the insufficiency of the evidence the 
lower court granted a nonsuit. 

However, the Court of Appeals of Georgia. Division No. 2, 
reversed the judgment, holding that the distributor of an ar- 
ticle is not entirely without responsibility in the matter. The 
court said: “We do think, however, that, since the evidence is un- 
disputed that the article was actuallv handled by the defendant, 
it was incumbent on it to exculpate itself to the extent of show- 
ing that it had in good faith procured it from some reputable 
manufacturer, distributor, or dealer, as an article reasonably 
safe for the use intended, especially so since there is nothing 
on the package to indicate who, as manufacturer or packer, 
was ultimately responsible for the alleged tort.” 
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Burn it up! 


You might as well, as throw it away by-us- 
ing a heavy container for your five-gallon cans. 


Express charges and freightage will eat it up 
anyway. 


Still---there’s no sense to it when you figure 
you can use an Embry-5-Gallon Can Crate as 
easy as getting wet in the rain. 


Ship Your Cans in 
Embry-5-Gallon 
Can Crates 


Embry Crates are light, strong, serviceable 
and inexpensive. They’re built to carry two 
five-gallon cans without a wobble. 


Shipped knocked down---all in one piece--- 
and simplicity itself to set up. All that is requir- 
ed in assembling is to fold the crate around the 
cans, a few simple twists and---zip!---it’s done. 


Order your supply of Embry Crates right 
now. They’re yours for satisfaction. 


Embry Box Co. 


Incorporated 


Louisville, 
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The Power of Color 
Makes Sales 
and Profits 


The power of color is brought to 
full development here at Color-Print- 
ing Headquarters. Packages are made 
entirely fit for their purpose. They 
instantly indicate the contents and 
do it in a way that invites ownership. 
Character! That’s the word that de- 
scribes them. That on the outside 
denotes the same on the inside. Come 
here for your 


LABELS, POSTERS 
WINDOW DISPLAYS 


You will get fine design, unerring 
choice of color, and craftsmanship 
that leaves nothing to be desired. It 
is true that we make the most labels. 
That indicates growth through merit. 
The quantity you may need is not 
material. We invite large orders or 
small ones. All have the same close 
attention and the price is made right. 


THE UNITED STATES PRINTING 
AND LITHOGRAPH COMPANY 


Cincinnati, 55 Beech Street 
Baltimore, 439 Cross Street 


7 
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THE AMERICAN SUGAR inpustRY 
By EARL D. BABST, 


President American Sugar Refining Company. 

Broadly speaking, the United States controls about one-half 
of the sugar of the world outsde the former battle lines of 
Europe. Since the armistice little progress has been made in 
reviving the sugar industry within the war area, so there still is 
little exportable surplus. The world's supplies and demands 
remain in about the same proportion as during the war. 

The United States sugar industry as a great world factor 
is an incident and accident of the Spanish War. We went to war 
to save Cuba and by accident got the Philippines. Porto Rico was 
an incident. Cuba was not so fortunate as either of these. 

The signing of the Treaty of Paris, in 1898, at the close of 
the Spanish War marks the beginning of a noteworthy period 
in the sugar development of the United States and of Cuba. The 
Reciprocity Treaty with Cuba, as well as other organic law, dis- 
tinctly recognizes a trade alliance. One billion of American 
capital was invested in Cuba, bringing about an increase in her 
sugar production. The Hawaiian Islands were annexed early in 
that year, while Porto Rico and the Philippines were ceded by the 
Treaty of Paris. Recently the United States has acquired the 


Virgin Islands and has established closer relations with Santo 
Domingo and Hayti. 


EARL D. BABST. 


The so-called United States field may be described, there- 
fore, as comprising the beet and sugar of the United States, the 
cane sugar of Hawaii, Porto Rico, the Philippines, Santo Domingo, 
Hayti, the Virgin Islands, and, by reason of the Reciprocity 
Treaty and of our investments, the cane sugar of Cuba. The 
total production of the United States field in the year 1898 is 
set forth in the following table: 


Tons 

Louisiana and Texas Cane...............0.. 310,000 
Santo Domingo and Hayti.................. 48,000 


At the outbreak of the European War in 1914 there had 
been the large development shown by the following table of pro- 
duction for 1913: 
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Tons 

United States Beet..... 624,000 
Louisiana and Texas Cane....... 158,000 
Santo Domingo and Hayti.................. 84,000 


Europe Was Big Producer. 

Before 1914 almost half of the world’s sugar was produced 
in Europe. The great war came and one-half of Europe’s pro- 
duction was enclosed within the battle lines. What with devasta- 
tion, neglect and the substitution of other crops, the sugar out- 
put of the war area is now 2,000,000 tons less than in pre-war 
days. The Old World’s loss has been the New World’s gain, how- 
ever, for these 2,000,000 tons have been added to the productions 
of the United States and Cuba. At the present time, there- 
fore, half of the world’s production is in the Western hemis- 
a ge Europe and the Far East together constituting the other 
half 


The United States and Cuban fields were the only ones avail- 
able to the Allied countries when war was declared. Conse- 
quently, at the outbreak of hostilities Great Britain, France, Italy 
and other European countries immediately entered the United 
States and Cuban markets. Prices naturally rose under this 
forced draft, giving impetus to the already increased produc- 
tion of the United States field. In contrast with the foreegoing 
tables, the one below gives the production for that field in the 
year 1921, which shows an increase since the cutbreeak of the 
war of over 2,000,000 long tons, most of which has been in Cuba: 


ons 

Louisiana and Texas Cane... 157,000 
Santo Domingo and Hayti.............. 


6,454,000 


Total 

The United States and Cuban fields are sufficient to meet for 
some years all the needs of the United States and of Europe. It 
would have been a wise provision if some co:mmrements, aside 
from informal assurance, had been secured by Washington before 
it inaugurated its par program of stimulation of sugar produc- 
tion in the United States field. If, however, the industry of the 
United States and of Cuba has the continued support of the re- 
spective governments, there are many reasons to expect that it 
will be able to hold a large part of the business which came so 
unexpectedly during the war. Chis can be made of special ad- 
vantage to the consumers of the United States, and that, too, 
without scrimping on domestic requirements. 

High Prices Detrimental. 

The recent inflation period has demonstrated once more that 
high prices are detrimental. A lower range of prices is bene- 
ficial, not only to the public, but to the industry. Less capital is 
involved and hazardous risks are eliminated from the business. 
A smaller manufacturing margin becomes possible and the con- 
sumer and industry benefit equally: the consumer by low prices, 
industry by increased sales. ‘ 

During the war the producers and refiners of the United 
States and Cuba fitted their operations into a world program, 
making possible a period of moderate world priecs and an in- 
ternational division of supplies of boundless benefit to consum- 
ers, both domestic and foreign. The initiative of producers and 
refiners and the investment of hundreds of millions of American 
capital have made possible in Cuba and the United States a 
vast increase in the production of a food staple of preeminent 
world importance. The world needs this sugar. The United 
States has the excess capacity to refine a million tons for export. 
Not another brick need be laid. . 

There is bound to be a race for foreign markets. Will the 
ultimate prize go to Cuba and the United Staves, or will it go 
elsewhere? Washington can help by giving permission, as pro- 
posed, to refine in bond in the manner already accorded by law 
to other manufacturers, smelters and refiners. The ultimate 
answer, however, must be made by the industry itself. It had 
the pioneer courage to invest hundreds of millions in production. 
Without doubt it will have the courage and the vision to find and 
to hold foreign markets rather than cut production unnecessarily 
and so lead to a period of high prices. 

—New York American, Jan. 9, 1922. 
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The KNAPP LABELING MACHINE 


handles as many as 7,000 round cans or containers an hour. 
A profitable investment where the output of one size of can 
averages 2,000 per hour or more. 


At ordinary speed it does the work of sixteen hand labelers, 
neater and more accurately. And ata big saving since the 
Knapp Labeling Machine requires only a feeder, inspector and 
caser. 


Our Service Department will not only 
be glad to estimate your labeling and 
boxing costs without obligation but can 
assure you thorough and efficient per- 
formance ofall Knapp equipment. 


Details showing gum used to pick 
up label, which can be operated in 
any atmosphere without heating— 


H.KNAPP COMPA 


See us at Booth 63 -- in Louisville at the Convention of Canning Machinery and Supplies Assn., Jan. 16--20, 1922 
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Louisville Convention News 


Louisville’s greeting fairly jumped at one as he en- 
tered the city. Taxis, cars and wagons all carried large 
placards: “Welcome, Canners, Brokers and Supply 
Men.” And, then, as we walked down the street he 
found every store displaying some kinds of canned 
foods. Department stores, shoe stores, candy stores 
and even the toniest jewelry store of the town made 
displays of canned foods, ranging from a case or two 
of goods to whole windows, all tastefully arranged, and 
all bearing welcome signs to the Conventionites. It 
would have been a splendid educational trip to any can- 
ner, or, rather, for every canner, to have seen how 
Louisville put in a Canned Foods Week. In some win- 
dow of every store is to be found an exhibit of canned 
foods, and the daily papers are just teaming with mat- 
ters pertaining to the Convention. 


Following the effective work of the Ohio Canners’ 
Association at Cincinnati, the Louisville newspaper 
men, in the form of the Pendennis Club, were enter- 
tained at a banquet or dinner, and all of them left forth- 
with to spread the gospel of canned foods. They are 
vieing with each other—outdoing each other—in giv- 
ing free space to canned foods and the Convention. 


Tuesday night there were said to be registered 900 
canners, and from this, estimating that there are not 
less brokers and machinery supply men, the attendance 
is estimated at 3,500. It may be more; it may be less. 
But it is mainly a Western Convention, with many, 
many old regular Conventionites missing. 


At first there was a concerted howl about the hotel 
accommodations. There were not enough rooms, and 
what there were were small and poor. Later in the 
week, after each man had consented to take a fellow- 
Conventionite into bed with him, and had permitted the 
installation of an additional cot in the same room for 
another, the Convention sort of shook itself down into 
complacency. There is no room in any room to move 
around—the usual furniture is. useless, because the 
whole floor space is taken up with beds or cots. The 
Convention is “in” as this is written, and the grumbling 
is subsiding. 


Scottish Rite Cathedral, the place selected for the 
meetings, is a deserted old church, exteriorly only a 
pile of ruins; but once the forbidding exterior is passed, 
there is found a big hall, with good stage, and after the 
first meeting it was comfortably warm, though the sight 
of President Strasbaugh calling the first meeting to 


order, garbed in his big fur coat, and wearing it all 
through the meeting, will not soon be forgotten. 


On the other hand, Machinery Hall—the Armory 
—is as spacious and comfortable—the loadstone which 
brings conventions to Louisville—as anyone could wish. 
And a fine exhibition of machinery and supplies is made 
there—very fine. All the leading men in the business 
are here and are displaying their wares in most attrac- 
tive form. We do not propose to take out of this the 
pith and heart by mentioning anything here, but bear 
in mind that there is a story in connection with this ex- 
hibit—some of the things done here—which you will 
not only find interesting, but vitally important. 


All the meetings have progressed with the utmost 
harmony—they have proven a record, we believe, in 
this respect—and this means progress. Louisville has 
given us a most successful Convention in this respect. 
It may, in fact, mark an epoch in the business. The re- 
port will begin in these pages next week. 


: Does it mean anything in this industry to give ser- 
vice? We shall see, and we invite the attention of ad- 


vertisers as well as readers. Let’s see if real worth 
means anything. 


Mr. James Moore has been elected President of the 
National Canners’ Association, succeeding H. P. Stras- 
baugh, who has had a week of triumphs. Some day the 
industry will more thoroughly appreciate the fine work 
President Strasbaugh has done for the industry. 

Frank Englehardt has been elected to succeed 
Ogden Sells as President of the Canning Machinery and 
Supplies Association. A fine man succeeding another 
fine one who has done splendid work. 

But we do not want to tell you all about this big 
Convention. Just remember you will be given the news 
of the Convention while it is news—and why can’t you 
help us by telling others about this service—and so let 
them share in the benefit—and help us at the same 


time? A little more co-operation and we will all be 
better and happier. 


D. L. ASHER WITH FOOD SALES CORP. 


D. L. Asher, formerly of Seggerman Brothers, New York 
City, joined the sales force of Food Sales Corporation, Newark, 
N. J., beginning the first of the year. 

They now have the account of the Kings County Packing 
Company of Armona, Cal, for the sale of their canned fruits and 
vegetables. This concern has also been successful in marketing 
the well-known King Ko. brand canned raisins, and they have 
also the account of the Virden Packing Copmany of Oakland, 
Cal., large packers of California peaches. 
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Label Pastes 
For Canners 


TINNOL The only strictly neutral 


ARABOL LABELING MACHINE PASTE 
Paste for labeling on tin. Sticks i 


An adhesive of extraordinary 
merit. Much stronger than flour 
paste. Will keep in sweet condi- 


on lacquered or plaintin. Pre- 
vents rust spots. 1 oes not affect 


CHARLES E. BYRNE Secretary-Treasurer of Steger 
& Sons Piano Mfg. Company, Chicago, Illinois, says: 


To reach the dealers in any industry, my first move would 
be to advertise in all of the reliable trade journals in that 
particular line. Direct-by-mail and national magazine advertis- 
ing are very valuable but, to ‘get to the dealers, I have found 
that the trade journals are not only essential but indispensable. 


the most delicate colors. Does not 

warp or Wrinkle the paper. Keeps 

in any weather. All ready 
or use. 


LABEL GLUE 1608-CC This gum we 
recothmend especially for use in 
the ERMOLD WORLD and similar 
makes of bottle Labeling machines 
for attaching labels onto bottles. 
MACHINE GUM For labeling on 
glassand wood. Will resist mois- 


ture and keep your labels where 
you put them. Will not affect 


tion for more than three months. 
Made especially for the KNAPP 
BURTand MORRALmachines and 
all machines using flour paste. 


LIQUID PICK-UP GLUE No 3784-T A 
clean and highily concentrated 
adhesive, ready for use on the 
BURT and KNAPP and similar 
machines for difficult or varnish- 
ed labels. 


EXPRESS GLUE 2662-B This glue we 
recommend for the shipping and 
labeling room for attaching labels 


CONDENSED PASTE POWDER One pound will make two gallons or 16 
pounds of pure white paste ready for use. Much betier, stronger and 
smoother than flour paste. Made intwo minutes with boiling Water 
or live steam. No acid. Will notstain. Can be usedon KNAPP or- 
other labeling machines. 

Packed in 300-Ib. barrels 150-lb. barrels, 100-lb drums, 50-lb-drums 
25-lb. drums, 10-lb. bags. 


ARABOL WHEAT PASTE POWDER. Made up with cold water. Two 


pounds will make 3 gallons of thin paste or 2 gallons of heavy paste. . 
Packed in 250-lb. barrels and 125-lb. bags. 


The Arabol Mnfg. Co. 


gloss or stain delicate papers Al- by hand orbrushto paper, wood, 
ready for use. cardboard, burlap, etc. 
All of the above preparations are packed in 55-gal. casks. 33-gal. 
barrels. 10-gal. kegs and5-gal. kegs, 
Largest Paste and Gum Manufacturers in the World 
100 WILLIAM ST,, NEW YORK 
Samples for Test on Request 


OS 


DEL MONTE the best known 
and most-called-for brand of canned 
fruits and vegetables in America 
and thus one of the 
most profitable 
for you to 
handle, 


San Francisco 
CALIFORNIA 


| bs 
BRAND 
Our advertisirig has made 
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SUPREME COURT DECISION IN THE OPEN PRICE PLAN. 
(Continued from last week) 


That all readers may see the grounds ‘upon which the. 


U. S. Supreme Court has declared the Open Price Association 
unlawful, we are giving the text of the decision herewith. 


And following it will be found the dissenting opinion of Jus- 
tice Holmes. 


all the money possible, joined with the steady cultivation of 
the value of “harmony” of action; and by the system of re- 
ports, which makes the discovery of price reductions inevit- 
able and immediate. The sanctions of the plan obviously 
are, financial interest ,intimate personal contact, and busines; 
honor, all operating under the restraint of exposure of what 


would be deemed bad faith and of trade punishment by pow- 
erful rivals. 


The principals of law by which we must judge of the 
legality of the scheme of doing business thus provided for, 
as it was worked out in practice, are clearly settled by the 
anti-trust statute and the decisions of this court interpret- 
ing it. 


The applicable provision of the act (26 Stat.. Chap, 647, 
209) reads: 

“Section 1. Every contract, combination in the form of 
trust or otherwise, or conspiracy, in restraint of trade or com- 


merce among the several States . . . is hereby declared to 
be illegal.” 


Obviously the organization of the defendants constitutes 
a combination and confessedly they are engaged in a large 
way in the transportation and sale of lumber in interstate 
commerce.so that there remains for decision only the question 
whether the system of doing businss adopted resulted in that 
direct and undue restraint of interstate commerce which is 
condemned by this anti-trust statute. 


It has been repeatedly held by this Court that the pur- 
pose of the statute is to maintain free competition in inter- 
state commerce and that any concerted action by any combi- 
nation of men or corporations to cause, or which in fact does 
cause, direct and undue restraint of competition in such com. 


merce falls within the condemnation of the act and is un- 
lawful. 


In Northern Securties Company v. United States, 193 
U. S. 197, 337, it is declared that: 

“In all the prior cases in this court the anti-trust act 
has been construed as forbidding any combination which by its 
necessary operation destroys or restricts free competit’on 
among those engaged in interstate commerce; in other words, 
that to destroy or restrict free competition in interstate com- 
merce was to restrain such commerce.” 


In United States v. Union Pacific Railroad Company, 226 
U. S. 61, 87, decided in 1912, long prior to the form'ng of 


their combination by the defendants, the law was condensed 
into this expression: 


“To preserve from undue restraint the free action of 
competition in interstate commerce was the purpose which 
controlled Congress in enacting this statute, and the courts 


should construe the law with a view to effecting the object 
of its enactment.” 


And in Eastern States Retail Lumber Dealers’ Association 
v. The United States, 234 U. S. 600, 609, it was said: 

“It (the Sherman Act) broadly condemns all combinations 
and conspiracies which restrain the free and natural flow of 
trade in the channels of interstate commerce.” 

And again, on p. 613: 


“The argument that the course pursued is necessary to 
the protection of the retail trade and promotive of the public 
welfare in providing retail facilities is answered by the fact 
that Congress, with the right to control the field of interstate 
commerce, has so legislated as to prevent resort to practices 
which unduly restrain competition or unduly obstruct the free 
flow of such commerce, and private choice of means must 
yield to the national authority thus exerted.” 

With this rule of law and the details of the ‘‘Plan,” in 
mind, we came to consider what the record shows as to the 
purpose of this combination and as to its effect upon inter- 
state commerce. 

We have seen that the plan provided for the selection of 
a man to have charge of the gathering and dissemination of 
the data, which were to be contained in the various reports, 
and that the defendant, F. R. Gadd, was selected for this 
purpose, with the title of “Manager of Statistics.”” Mr. Gadd 


was a man of large experience in the lumber business, com-. 


petent and aggressive, and the record makes it clear that he 
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was in complete and responsible charge of all the activities 
of this “Open Competition Plan.’’ He compiled the sum- 
maries of daily, weekly and monthly reports, and wrote the 
monthly market letter and the market comment in the weekly 
sales reports, which were distributed to the members. Some 
disposition appears in the argument, but not in the evidence, . 
to suggest that Gadd exceeded his authority at times, but no 
objection appears to have been taken to any of his conduct, 
and the “‘Secretary-Manager” says in his affidavit that his office 
adjoins that of Gadd and that “he (Gadd) and affiant have 
frequent conferences and discussions relating to their work, 
and that affiant is familiar with the activities and method 
of the Open Competition Plan.”’ 


It is plain that as the ‘Plan’ was the ‘easing house”’ 
of the members, “for information on prices, trade statistics, 
and practices,’ so Gadd was the “clearing house’ of the 
“Plan,’’ and that what he said and did, acquiesced in by the 
members, as it was, must be accepted as the authoritative 
expression of the combination. 

The record shows that the lumber market was inactive 
in the months of Janiiary and February and the first part of 
March of 1919. It grew better late in March and progressive- 
ly stronger until in July, when it became very active, with 


prices high, and so continued until the end of the year we 
are considering. 


In the first quarter of the year the problem was to main- 
tain the war prices then prevailing rather than to advance 
them, and although the minutes of the various meetings were 
kept in barest outline, we find that beginning within a month 
of the consideration of the two associations, the members of 
the ‘‘Plan” began actively to co-operate, through the meetings, 
to suppress competition by restircting production. This is 
very clearly shown by the excerpts following from the minutes 


of meetings and from the market letters and sales reports dis- 
tributed at them. 


Thus, at the meeting held at Cincinnati, on January 21, 
— in the discussion of business conditions, the chairman 
said: 

“Tf there is no increase in production, particularly in oak, 
there is going to be good business.” . . . “No man is safe 
in increasing production. If he does, he will be in bad shape 
as the demand won’t come.” 

Again, at the meeting held on May 9th, at Memphis, in 
the discussion of market conditions, appears this paragraph: 

“Reference was made to members who contemplate run- 
ning day and night and it was stated that the lumber industry 
had seen these unusual market conditions before and that we 
ought to be very sure that the market is capable of taking 
care of night and day lumber.” 

Th's warning of May 9th against producing too much 
lumber was followed, on May 17th, by a sales report sent 
out by the Manager of Statistics to all members, which was 
headed, ‘‘Stop, Look and Listen.’”’ After saying that the hard- 
wood market had assumed a decidedly better tone, with a 
tendency in quotations upward, with the demand on the in- 
crease and with stocks below normal, the writer continues: 

“The lumbermen have gone through several lean years, 
but we are confronted with the possibility of killing the goose 
that laid the golden egg. Overproduction will spell disaster, 
as it should always be borne in mind that the maximum pro. 
ductive capacity of the sawmills of the country is much in 
excess of any demand the country has ever known.” 

He then quotes from an editorial in the Southern Lumber- 
man, in which, among other things, it is said: 

“The danger which we sce lurking in the future for the 
lumber industry is overproduction. When the demand for 
lumber is good and the prices are good, it is a strong temp- 
tation to the sawmill men to put night shifts at the mill and 
an extra logging crew in the woods and keep turning out 
lumber twenty-four hours in the day. The desire to cash in 
while the cashing is good is natural and easy to understand, 
but every sawmill man who contemplates putting on a night 
shift should stop long enough to reflect on the past history of 
the lumber business. If he does indulge in such reflection the 
chances are he will give up any ideas he may have along that 
line. Overproduction has always been the curse of the lumber 
industry in America. It has caused more trouble and hard- 
ship than any other one factor. It would be criminal folly 
therefore for the lumber manufacturers to indulge themselves 
in any such form of commercial suicide.” 

Adding that the lumbermen have within their grasp an- 
era of prosperity for some time to come, the writer continues: 

“They can either reach forward to seize their opportunity 
or {they can cast it aside by the policy of overproduction. 


Which shallit be? It ig up to the sawmill men themselves to 
decide. 
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Max Ams Double Seamers 


If the 
“Seal of Inspection” 
means anything to you 
USE 
Max Ams 


Double Seamers 


The other machines in our complete line THE MAX AM Ss M ACHI N E co. 
are just as good as our Double Seamers 101 Park Avenue, New York City 


Chicago Office: 20 E. Jackson Boulevard 


CHARLES M. AMS, President 


= “NEW PERFECTION” Pea and Bean FILLER 


No valves to wear out and leak brine on the 
floor. 

Will not waste brine. 

Fills absolutely accurate. 

Has positive can feed. 


Does not cut Peas. 


Guaranteed capacity up to 120 cans per minute. 
No Cams. No Levers. 

Has no RUBBERS to catch cans after they 
become worn. 

Only Filler for BAKED BEANS. 


Has separate measure and separate saucer. If 
measure fails to drop part or all the quantity of 
beans the can will show slack to inspector. 
MODEL MADE FOR No. 1, 2, 3 & 10 CANS 


CANNED FOODS WEEK 
MARCH 1--8, 1922 
DON’T FORGET THE DATE 


AYARS MACHINE COMPANY jew sERsey 


BROWN, BOGGS CO., LTD., HAMILTON, ONT., Sole Agents for Canada 


(¢ 
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: The managing statistician of the association significantly 
adds: 


“Are we guilty? If so, the warning is timely.” 


Again, a week later, at a meeting at Shreveport, La., in | 


the discussion of market conditions, one of the members de- 
clared: that in his opinion it was “suicidal to run a mill night 
and day; that the pine mills had done it, but he hoped they 
(we) would profit by their past experience and not do it this 
year.” 


Much more of like purport appears in the minutes of the 
meetings throughout the year, but this is sufficient to convinc- 
ingly show that one of the prime purposes of the meetings, 
held in every part of the lumber district, and of the various 
reports, was to induce members to co-operate in restricting 
production, thereby keeping the supply low and the prices 
high, and that whenever there was any suggestion of running 
the mills to an extent which would bring up the supply to a 
point which might affect prices, the advice 4gainst operations 
which might lead to such result was put in the strongest pos- 
sible terms. The co-operation is palpable and avowed, its 
purpose is clear, and we shall see that it was completely 
realized. 


Next, the record shows clearly that the members of the 
combination were not satisfied to secure, each for himself, the 
price which might be obtainable even as the result of co-oper- 
ative restriction of production, but that throughout the year 
they assiduously cultivated, through the letters of Gadd, speak- 
ing for them all, and through the discussions at the meetings, 
the general conviction that higher and higher prices were ob- 
tainable and a disposition on the part of all to demand them. 
The intention to create such a common purpose is too clear 
to be doubted, evidenced as it is by the following excerpts 
from much of like character in the testimony: 

As thus, in the stock report of March 8, 1919, after point- 
ing out that the stock at the mills was only about three. 
fourths normal and that the production in the Memphis group 
of manufacturers was only fifty-six per cent. of normal, the 
letter of the Manager of Statistics continues: 


“There has been a long drawn out and desperate effort to 
break the hardwood market by withdrawal of demand, but, 


‘“‘BLOOD 


ALASKAS 


use. 


and productiveness. 


Rogers Winner 


Our own origination. 


- TRAINED FOR A PURPOSE - 
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be it said to. the eternal credit of the hardwood producers, 
they have maintained a stout heart and stiff backbone; with 
the result that there has been exhibited a strength in the mar- 
ket which has been little short of remarkable in the face of 
the light demand and the vigorous efforts which have been 
steadily made to hammer down prices. . . . 

“With this known information before him it is difficult to 
see how any intelligent hardwood manufacturer can enter- 
tain any hesitation as to the proper course for him to pursue 
in selling his lumber.” 

And it may be added that it is not difficult to see what 
this ‘‘proper course to pursue’”’ was intended to be. 

Again, three weeks later, in the market letter of March 
29th, after stating that stocks had further decreased from 
the previous month, with a production not to exceed fifty per 
cent. of normal, the Manager of Statistics of the ‘“‘Plan” adds: 

“Naturally the situation ought to have an important bear- 
ing on the plans of every hardwood lumberman. If the facts 
were better understood, offers of business now at shaded 
pr:ces would get scant consideration and there would not only 
be no good reason to cut prices, but there would be every 
reason why they should be held at reasonable profit making 
levels. . All conditions indicate a firm market for the bal- 
ance of the year, with prices moving upward.” 

Another month later, in the market letter of April 26th, 
this influential agent of the association, after pointing out 
that stocks were less than seventy-five per cent. of normal, 
that production was about sixty per cent. of normal, and that 
the demand was far in excess of the supply ,adds: 


“Tf ever there was a time when rich rewards awaited the 
producer of hardwood lumber, now is that time. There are 
glorious opportunities ahead. . . Supply and demand must 
necessarily govern prices. The demand is with us, the supply 
inadequate, therefore values must increase, as our competi- 
tion in hardwood is only among ourselves.”’ 


Again, in another month, May 24th, in his sales report, 
the Manager of Statistics, after stating that production during 
the month of April was sixty-five per cent. of normal and that 
a careful estimate indicated that there would be no material 
increase in May and June, says: 


Best known, most widely used early pea grown for Canners’ 


Our Strain is bred particularly for earliness, even maturity 


Just as early, yield fully as good or 


better, and seed much smaller in size, running by actual count: 1000 


\N 


Spots - Futures. 


more to the pound as compared with Alaskas. 
Bred to produce “Fancies.” 


ROGERS BROS. SEED CO. 
326 W. Madison St. 
Chicago, U. S. A. 
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National Automatic Tomato Peeling Machine. 
Patented 


THE NEW WAY 


BECAUSE:- 


IT SAVES MONEY 

IT INCREASES THE YIELD 20 PERCENT 

IT DECREASES THE LABOR 30 PERCENT 

IT INCREASES THE SOLID PACK TO 80 PERCENT 


National Peeling Machine Co. 


Los Angeles, Baltimore, 
Calif. Md. 


Eastern Agents Western Agents 
A. K. Robins & Co., | Premier Machinery Co., 
116 Market Place, Alaska Commercial Bldg. 
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“If anyone tells you that lumber prices are coming down 
call their attention to the following: Curtailed production of 
miils; stocks below normal; necess:ty on the part of lumber 
operators of obtaining a price level that will enable them to 
make a reasonable profit. 

And he concludes with: 


“The tendency of the market is upward and will undoubt- 
edly continue to advance so long as sales and production bear 
their present relation to each other.” 

Again on September 20th, in his market letter, he says: 

“It has been rumored that a certain class of buyers, be- 
lieving that the price of lumber was too high and that the 
temporary inactivity in the export market offered the oppor- 
iune moment, have agreed to confine purchases to actual im- 
mediate requirements during the next sixty days. This is not 
going to worry the manufacturers very much; in fact, it will 
give them a much needed breathing spell and an opportunity 
to accumulate a supply of dry stocks which, in our opinion, is 
the same as gold dollars in the bank.” 


“Those who have been looking for lower prices overlook 
the very important factors: that production continues below 
normal . . that unsold stocks at mills are seventy per 
cent, below normal; that the export demand has just started. 


And he concludes: 


‘With these conditions prevailing there is nothing in the 
situation that should encourage anyone to hope for a drop in 
quotations.” 

To this we must add that constantly throughout the 
minutes of the various meetings there is shown discussion of 
the stock and production reports in which the shortage of sup- 
ply was continually emphasized, with the implication, not dis- 
guised, that higher prices must result. Men in general are 
so easily persuaded to do that which will obviously prove 
profitable that this reiterated opinion from the analyst of their 
association, with all obtainable data before him, that higher 
prices were justified and could easily be obtained, must, in- 


evitably have resulted, as it did result, in concert of action 
in demanding them. 
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But not only does the record thus show a persistent pur- 
pose to encourage members to unite in pressing for higher 
and higher pr.ces, without regard to cost, but there are many 
admissions by members, not only that this was the purpose of 
the ‘“‘Plan,” but that it was fully realized. 

Within four months of the consolidation, on April p3, 
1919, the Manager of Statistics wrote to members asking each 
to write him ‘‘his experience with the Plan’ and any incidents 
showing benefits derived from it. 


The replies to thig letter are significant confessions. Onc 
writes: 


“‘All who have access to your reports bring prices to the 
top.” 

‘Another: 

“There seems to be a friendly rivalry among members to 
see who can get the best prices, whereas, under the old plan 
it was cutthroat competition.” 

Another: 

“It has kept us in touch closely with the market and in 
many instances has made us one or more dollars per thousand 
feet on the lumber sold and we believe the plan is going to be 
very successful in carrying out the purposes for which it was 
intended.” 

Another: 

“From the first report we received under this plan we 
were enabled to increase our price $6 per thousand on a 
special item of oak. We had just taken a small order at what 
we thought a satisfactory price, but discovered immediately 
that others were getting more money. Since then we have 
booked orders for a number of these special items at the 
increase of $6 per thousand.” 

Another: 


“S'nce we became members we have been selling our lum- 
ber at several dollars per M more than formerly and we are 
perfectly satisfied with the plan.” 

And another: 

“We have always left these meetings feeling that we did 
get money enough for our lumber and that we ought to try 
to do better.” 


SUPPORT CANNED FOODS WEEK 
MARCH 1--8 1928 
IT WILL HELP YOUR BUSINESS 


IT’S OVER. 


We thank those who combined 
business with pleasure and left their 
orders for MONITOR machines. 
However more of you are going to 
buy before the season opens. There 
is nothing to gain bydelay-on the con- 
trary, there is everything to gain by 
anticipating your wants. 


PLAY SAFE. PLACE YOUR ORDERS AND LINE UP FOR 
THE MOST PROMISING SEASON OF YEARS 


HUNTLEY MFG. CO. 


P. O. Drawer 25 * SILVER CREEK, N. Y. 


SPECIAL AGENTS: 
A. K. ROBINS & CO_, Baltimore, Md 
BROWN BOGGS CO., Hamilton,Ont. 
BERGER & CARTER CO., 
San Francisco, Cal. 


HUNTLEY MFG. CO.,Ltd. 
Tillsonburg, Ont. 
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ATLANTIC CAN CO. 


JAMES F. COLE BALTIMORE, :-:-: MARYLAND. 


President 
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HIGH SPEED AUTOMATIC SANITARY 
CAN MACHINERY 


Bliss Automatic Round-Can Double Seamer No. 81 


Built in two types, one for the packer and 
one for the can manufacturer. They are sub- 
stantial, no delicate parts; simple to operate 
and do not require a skilled machanic. Be- 
cause of their eight seaming stations they 
handle liquid goods with speed. They have 
proven 100% thru successful continuous oper- 
ation in actual service. 


Speed\in the can shop is 165 cans in a min- 
ute, Inthe cannery they seal 80 to 130 cans 
a minute on liquids, semi-liquids and syrups. 


Why not install one of these machines and 
let it prove the claims we make for it? 


Specialist’s Cure for Can Making I's 


in Bliss Automatic High-Speed Can Machinery. 
nnery, Honolulu. 
Battery of Bliss No. 81 Double Seamers in Hawaiian Pineapple Co. Use daily as directed 


E. W. BLISS CO. works BROOKLYN, N.Y., U.S. A. 


LES DETROIT CLEVELAND CHICAGO PITTSBURGH ST LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES \ Dime Bank Bidg. Union Bank Bldg. Peoples Gas Bidg. Keenan Bldg. Boatmen’s Bank Bidg. Marine Bank Bidg. Uni Second Nat'l Bank Bidg 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. - CLEVELAND,OHIO. SALEM, OHIO. 


REPRESENTED ON THE PACIFIC COAST BY . 
BERGER & CARTER CO. — San Francisco, Cal., Los Angeles, Cal., Portland, Ore. 
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There was on discordant reply, saying: 

“The Open Competition Plan has been absolutely accur- 
ate but instead of stabilizing the market, it has caused a run- 
away market.’”—This on May 29th, within six months of the 
forming of the combination. 


These quotations are sufficient to show beyond discussion 
that the purpose of the organization and especially of the fre- 
quent meetings was to bring about a concerted effort to raise 
prices regardless of cost or merit, and so was unlawful, and 
that the members were soon entirely satisfied that the Plan 
was “carrying out the purpose for which it was intended.” 


As to the price conditions during the war. Without go- 
ing into detail the record shows that the prices of the grades 
of hardwood in most general use were increased to an un- 
precedented extent during the year. Thus, the increases in 
prices of varieties of oak, range from 33.3 per cent. to 296 per 
cent. during the year; of gum, 60 per cent. to 343 per cent., 
and of ash, from 55 per cent, to 181 per cent. While it is 
true that 1919 was a year of high and increasing prices gen- 
erally and that wet weather may have restricted production 
to some extent, we cannot but agree with the members of the 
“Plan’’ themselves, as we have quoted them, and with the 
District Court in the conclusion that the united action of this 
large and influential membership of dealers contributed great- 
ly to this extraordinary price increase. 


Such close co-operation, between many persons, firms and 
corporations controlling a large volume of interstate com- 
merce, as is provided for in this ‘‘Plan,’’ is plainly in theory, 
as it proved to be in fact, inconsistent with that free and un- 
restricted trade which the statute contemplates <hall be main- 
tained, and that the persons conducting the association fully 
realized this is apparent from their protesting so often as they 
did, in many of their confidential communications appearing 
in this record, that their purposes were not unlawful, that 
they sought only to supplant cutthroat competition with what 
in their own judgment would be “fair and reasonable com- 
petition,” and to obtain, not make, fair prices, and by their 
repeated insistence that the Sherman Law “designed to pre. 
vent the restraint of trade is itself one of the greatest re- 
strainers of trade, and should be repealed.” 

To call the activities of the defendants, as they are 
proved in this record, an ‘Open Competition Plan” of action 
is plainly a misleading misnomer. 
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Genuine competitors do not make daily, weekly and 
monthly reports of the minutest details of their business to 
their rivals, as the defendants did; they do not contract, as 
was done here, to submit their books to the discretionary audit 
and their stocks to the discretionary inspection of their rivals 
for the purpose of successfully competing with them; and 
they do not submit the details of their business to the analysis 
of an expert, jointly employed, and obtain from him a “har- 
monized” estimate of the market as it is and as, in his special- 
ly and confidentially informed judgment, it promises to be. 
This is not the conduct of competitors but is so clearly that of 
men united in an agreement, express or implied, to act to- 
gether and purse a common purpose under a common guide 
that, if it did not stand confessd a combination to restrict 
production and increase prices in interstate commerce and as, 
therefore, a direct restraint upon that commerce, as we have 
seen that it is, that conclusion must inevitably have been in- 
ferred from the facts which were proved. To pronounce such 
abnormal conduct on the part of 365 natural competitors, con- 
trolling one-third of the trade of the country in an article of 
prime necessity a “New form of competition” and not an old 
form of combination in restraint of trade, as it so plainly 
is, would be for this court to confess itself blinded by words 
and forms to realities which men in general very plainly see 
and understand and condemn, as an old evil in a new dress 
and with a new name. 


The “Plan” is, essentially, simply an expansion of the 
gentleman’s agreement of former days, skilfully devised to 
evade the law. To call it open competition because the meet- 
ings were nominally open to the public, or because some 
voluminous reports were transmitted to the Department of 
Justice, or because no specific agreement to restrict trade or 
fix prices is proved, cannot conceal the fact that the funda- 
mental purpose of the ‘‘Plan’”’ was to procure ‘‘harmonious” 
individual action among a large number of naturally com- 
peting dealers with respect to the volume of production and 
prices, without having any specific agreement with respect to 
them, and to rely for mainteance of concerted action in both 
respects not upon fines and forfeitures as in earlier days, but 
upon what experience has shown to be the more potent and 
dependable restraints, of business honor and social penalties— 
cautiously reinforced by many and elaborate reports, which 
would promptly expose to his associates any disposition in any 
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A MODERN COPPER JACKETED KETTLE 
WITH POWER AGITATOR. 


This kettle is substantially the same in construction as our 
regular stationary type. But we want tocall your attention 
to the fact that the power agiatator with which it is equipped 
is different from ordinary power agitator. Our agitator has a 
rigid operation that prevents whipping the walls of the kettle 
This not only prevents wearing grooves in the kettle wall but 
cuts power requirement 50 per cent. At the same time small 
bronze paddles scrape the walls clean, and the strong arms 
agitate the contents thoroughly. There is absolutely no ob- 
jection to the power agitator if it is made by Langsenkamp. 


WHAT THE DIFFERENCE REPRESENTS. 


The satisfaction of knowing that your plant is equipped 
throughout with absolutely dependable equipment is worth a 
great deal. Heaven knows there are enough worries, every 
day during the canning season without the dread of a break- 
down that every piece of doubtful equipment creates. And 
when the break-down comes--that means loss. It cuts into the 
volume of business. It opens the way to loss of stock. It’s 
demoralizing. Insure against it the coming season by replac- 
ing old equipment with Langsenkamp devices. Let us pre- 
sent you with a copy of “Efficiency in the Canning Plant.” 


CANNED FOODS WEEK 
March 1—8, 1922 


130-132 E. Georgia St. 


By W. 


THE 
MANUFACTURE 
OF 
TOMATO 
PRODUCTS 


G. HIER 


former chief chemist and district factory supervisor of the 
T. A. Snider Preserve Co. of Chicago. 


An up-to date book completely covering the manu- 
facture of whole tomato pulp, catsup, chili sauce, tomato 


soup and trimming pulp. 
New Processes 
Complete formulas 


ANEW, simple, accurate, 
pulp testing method. 
The scientific preparation 
of non-preservative cat- 
sup. 


Bottling the same with- 
out after sterilization. 
How to pack trimming 
pulp the government will 
approve. 

Twelve chapters of solid 
meat—no trimmings. 


$5.00 POSTPAID 
CASH WITH THE ORDER 


ORDER THROUGH 


IMPROVED STEEL PROCESS KETTLE 


“The 


Canning Trade”’ 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 


dry steam. or open bath process. 


ZASTROW 
MACHINE CO. 
Inc. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO. W. ZASTROW 
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member to deviate from the tacit understanding that all were 
to act together under the subtle direction of a s‘ngle inter- 
preter of their common purposes, as evidenced in the minute 


reports of what they had done and in their expressed pur- 2 
poses as to what they intended to do. . 
In the presence of this record it is futile to argue that 
the purpose of the ‘Plan’ was simply to furnish those en- 
gaged in this industry, with widely :cattered units, the equiva- 


lent of such information as is contained in the newspaper 
and Government publications with respect to the market for 
commodities sold on boards of trade or stock exchanges. One 
distinguishing and snfficient difference is that the published 


reports go to both celler and buyer, but these reports go to the A Good PR ODUCT P lus an 
seller only; and another is that there is no skilled interpreter attractive “fF AMSE L ABEL" | 


of the published reports, such as we have in this case, to in. 
en your Can 


sistently recommend harmony of action likely to prove profit. 
able in proportion as it igs unitedly pursued, 


Convinced, as we are, that the purpose and effect of the 


activities of the “Open Competition Plan’’, here under di-- properly displayed- 
cussion, were to restrict competition and thereby restrain in- 

terstate commerce in the manufacture and sale of hardwood spells “SUCCESS” — a 
lumber by concerted action in curtailing production and in 


increasing prices, we agree with the District Court that it con- 
stituted a combination and conspiracy in restraint of interstate 
commerce within the meaning of the anti-trust act of 1890 


We operate MORE LITHOGRAPHIC 
(62 Stat. 209) and the decree of that court must be 


High Speed Offset Presses—than any 
Affirmed. 


house in Baltimore and can save you 
SUPREME COURT OF THE UNITED STATES 
No. 71—-October Term, 1921. ‘MONEY on your Labels. Write Us 


American Colum & Lumber Company, et al., Appellants, e 

The United States of America. G A S & 4 0 
On Appeal from the District Court of the United States for 8 . 
the Western District of Tennessee. 
(December 19, 1921.) LITHOGRAPHERS 
When there are competing sellers of a class of goods, = : : 

h 1 stock hand, of th bable total 

| Building, BALTIMORE, MD. 


Mr. Justice Holmes, dissenting, 
the prices asked. But I should have supposed that the Sher- 


NO BREAKS-NO ry : Why Not Eliminate 


and jointed— properly. The Caldwell Cy- 


press Tank swells just enough to make it 
virtually a solid piece of wood, thorough- 
ly leak-proof. True, tight, and properly 
braced—there is no possibility for bulges 
or breaks. 

Caldwell Tanks are built by men who 
have been making superior tanks for over 
30 vears. 


Clearier and Cleanse”. 


f which insures a safe, superior, distinctive and 
Send for Catalogue 4 economical sanitary cleanliness. Order from 
W. E. CALDWELL CO. ; your supply house. 

ee | Over 2,000 distributing centers insure prompt 
2310 BROOK ST. LOUISVILLE, KY. 
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FOUR OUR OWN MAKE 


And Anything Else You Need in Canners’ Supplies 


Retorts 


Robins-Becket Can Cleaning Machine 


This illustrates the Double Machine for cleaning tops bottoms and sides. 


We also make a Single Machine for cleaning tops and bottoms. Cleans 
cans from flats to No. 10’s. 


GET ACQUAINTED WITH THE BEST—LOOK AT ‘THESE. 


Robins Steam Circle Hoist 


Made to suit your requirements, with double valve as 7 Pocket Improved Corn-Cooker Filler 


shown in illustration, or with our special single-slide Simplicity, accuracy and uniformity in fill and 
valve. 


operation. Capacity, 140 per minute. 
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man Act did not set itself against knowledge—did not aim at 
a transitory cheapness unprofitable to the community as a 
whole because not corresponding to the actual conditions of 
the country. I shall have thought that the ideal of com- 
merce was an intelligent interchange made with full knowledge 
of the facts as a basis for a forecast of the future on both 
sides. A combination to get and distribute such knowledge, 
notwithstanding its tendency to equailze, not necessarily to 
raise, prices, is very far from a combination in unreasonable 
restraint of trade. It is true that it is a combination of sellers 
only, but the knowledge acquired is not secret, it is public, 
and the buyers, I think I may assume, are not less active in 
their ecorts to know the facts. A combination in unreason- 
able restraint of trade imports an attempt to override normal 
market conditions. An attempt to conform to them seems 
to me the most reasonable thing in the world. I see nothing 
in the conduct of the appellants that binds the members even 
by merely social sanctions to anything that would not be prac- 
itsed ,if we could imagine it, by an allwise socialistic govern- 
ment acting for the benefit of the community as a whole. 
The parties to the combination are free to do as they will. 

I must add that the decree as it stands seems to me 
surprising in a country of free speech that affects to regard 
education and knowledge as desirable. It prohibits the dis- 
tribution of stock production, or sales reports, the discussion 
of prices at association meetings, and the exchange of pre- 
dictions of high prices. It is true that these acts are the main 
evidence of the supposed conspiracy, but that to my mind only 
shows the weakness of the Government’s case. I cannot be- 
lieve that the fact, if it be assumed, that the acts have been 
done with a sinister purpose, justifies excluding mills in the 
backwoods from information, in order to enable centralized 
purchases to take advantage of their ignorance of the facts. 

I agree with the more elaborate discussion of the case 
by my brother Brandeis. 
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WHAT REJECTIONS MEAN 


Editorially the Grocery World, of Philadelphia, recently 
said, under the heading, “Dreadful”: 

“A most amazing statement was made at a recent trade 
meeting in Philadelphia. It came from an authoritative source 
and was that in one year $4,000,000 was lost to the members of 
the American Specialty Manufacturers’ Association through un- 
filled specialty orders. The $4,000,000 wasn’t the profit which 
would have been made on the orders had they been filled, but 
was the hard cash spent for the salaries and expenses of the 
salesmen who went about and got them. 


“Can you grasp that? Four million dollars’ worth of dis- 
loyalty and unfairness on the part both of retailer and jobber, on 
the part of the retailer who signed the order to get rid of the 
salesman and then repudiated it after he had accomplished his 
purpose; and on the part of the jobber whose salesman sid2- 
tracked the order for ulterior motives of his own. It is an 
amazing record! 

“TI suppose a very small percentage of these lost orders can 
be charged to legitimate causes, for instance, to dishonest sales- 
men, who padded the orders or faked them. But I don’t sup- 
pose this would account for one-half of one per cent. The bal- 
ance is squarely due to the violation of the Golden Rule by some 
jobber or some retailer. 


“The merchant who repudiates a good order, for no reason 
except the personal benefit he thinks he will get by it, has begun 
a moral slide downward to a level where his word not only won’t 
be as good as an idiot’s bond, but where he won’t care.” 


Improved Specifications. 


Manager (to applicant for office boy vacancy)—Aren’t you 
the boy who applied for this position a fortnight ago?” 

Boy—Yes, sir. 

Manager—And didn’t I say I wanted an older boy? 

“Yes, sir. 
News. 


That’s why I’m here now!”—London Evening 


alf a million dollars worth of well selected stock, 
constantly maintained, and an organization 
keyed upto the theory that plant efficiency is meas- 
ured by the number of orders shipped on the day 
of receipt, accounts for Caldwell service. 


If you need gears, sprockets, transmission machinery, 
Helicoid Conveyor or any of the Caldwell specialties prompt- 
ly wire Caldwell, or call up the nearest Link-Belt office. 
will find Link-Belt Company offices in all principal cities. 


H. W. CALDWELL & SON CO. 


You 


LINK-BELT COMPANY. OWNER 


CHICAGO, 17th Street and Western Avenue 
DALLAS TEXAS, 709 Main Street 


NEW YORK, 299 Broadway 
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VOLUME VARIATION OF BOTTLED FOODS. 


By H. RunKEL, Assistant Chemist, and J. C. Muncon, Junior Chemist. 
UNITED STATES DEPARTMENT OF FOODS. 
BULLETIN No. 1009 


PURPOSE OF INVESTIGATION. 


The amount of varation which occurs in the volume of 
bottled foods packed under conditions of “good commercial 
practice” is often the subject of controversy among the bot- 
tler, the food official, and the bottle manufacturer. The Bu- 
reau of Chemistry has made a number of investigations on this 
subject. Some of these investigations have been somewhat dis- 
connected, but the gaps existing in the information thus ob- 
tained have been filled in, so far as possible, by supplementary 
investigations. The prevalence of various methods of packing 
bottled foods, prevalente of the various types of bottles used 
for foods, prevalence of the different types of bottles manu- 
factured, types of filling machines, methods of manufacture, 
commercial methods of purchasing and testing bottles, vari- 
ations in capacity of bottles, variations in volume of contents 
of bottles of food, and allied subjects have been studied to de- 
termine the difficulties involved in packing bottled foods with 
a uniform quantity of contents. Precaution has been taken 
to observe the obligations of the bottler, the bottle manu- 
facturer, and the food official to the consumer. 


Because the Net Weight Amendment to the Federal Food 
and Drug Act and many State laws require that food in package 
form bear a statement of the quantity of contents, the obli- 
gation of the food official to the consumer includes the pro- 
motion of the delivery of bottles of food which vary as little as 
possible from the stated quantity of contents when the pos- 
sibilities of good commercial practice are taken into consider- 
ation.. The obligation of the bottler to the consumer calls for 
an effort to deliver bottled food products, such as flavoring 
extracts, mineral waters, carbonated and uncarbonated bev- 
erages, molasses, honey, maple sirup, vinegar, olive oil, es- 
sential oils, table oils, catsup, and salad dressing, which are 
as uniform in quantity of contents as is commercially practi- 
able. The bottle manufacturer, therefore, is under direct 
cbligation to the bottler and indirect obligation to the con- 
sumer to furnish bottles which are as uniform in capacity as 
it is commercially possible to make them. 


It is the purpose of this bulletin to describe a commercial 
method of bottling which may be considered “good,” to cal- 
culate maximum variations in the volume of bottled liquids 
used as foods when packed in accordance with specified good 
commercial practice, and to present data showing that the cal- 
culated maximum variations of the good commercial practice 
outlined can be met by the bottler. 

The results of the investigation here reported are intended 
to be applicable to liquid foods only. 

SOME CAUSES OF VARIATION IN VOLUME 
OF FOOD IN BOTTLES. : 


The variation of the quantity of food in the bottle depends 
on many factors, since various types of bottles are manu- 
factured by various methods and filled by various methods. 
The causes of the variations are cumulative, extending far 
back into the history of the bottle. In order to direct atten- 
tion to the relative weight of some of the causes, certain 
pertinent factors in bottle manufacturing, methods of bottling, 
and types of bottles used as food containers are mentioned. 

Bottle Manufacture.—-Bottles are manufactured by three 
processes: Hand, semiautomatic machine, and automatic ma- 
chine. The procecses vary in two particulars—tirst, the method 
of gathering the proper amount of glass to be blown into a 
bottle, and, second, the method of blowing the bottle. 

Hand blowing is the oldest and simplest method of manu- 
facture. In this process one end of the punty, a hollow tube 
about 6 feet long, is inserted in the molten glass and rotated 
until the amount of glass necessary to produce a bottle of the 
desired weight has been collected. The lump of glass attached 
to the punty is rolled into a pear-shaped lump on an iron 
plate, placed in a mould, and the glass expanded to the limit- 
ing mould walls by blowing through the punty. As soon as 
the mass has been expanded to the limits of the mould, the 
punty is detached, the mould opened, and the bottle removed. 
The neck is then reheated and finished and the bottle placed 
in a cooling chamber, where the temperature is gradually re- 
duced. 

The semiautomatic machine process embodies the first at- 
tempts to apply machinery to the blowing of bottles. A stream 
of glass falling into the mould is cut off by scissors operated 
by a foot treadle. Since practically all of the glass which falls 
into the mould is contained in the finished bottle,. its weight 


depends upon:the judgment of the operator of the foot treadle. 
The molten glass is formed roughly in a blank mould, where it 
is blown by compressed air to the limits of the walls of the 


mould. 


The automatic machine process accomplishes all steps of 
bottle manufacture by machinery. The amount of glass is 
gauged by filling a- hollow mould by suction and striking off 
the excess glass with a knife. The weight of the glass in the 
bottle is that measured into the mould. After forming the 
neck of the bottle in this mould the blow mould is brought 
into position around the pencil of glass, which is expanded to 
the mould limits by compressed air. 

In both hand and semiautomatic machine processes the 
weights of the bottles are controlled by the accuracies of 
human judgment, in the first case in properly estimating the 
weight of molten glass on the punty, and in the second case 
in properly estimating the amount of glass which drops into 
the mould. In the automatic machine process the weight of 
the bottle depends upon the amount of glass measured into the 
mould by machinery and does not depend upon the accuracy of 
human judgment. So far as the manufacturing affects the 
weight of the bottles there are only two processes, hand and 
machine, the semiautomatic machine process falling into the 
first class. 

In all processes the mould is manufactured according to 
strict specifications and tests. Its cavity, which controls the 
exterior dimensions of the bottle, is accurately machined to 
previously determined dimensions, and sample bottles are 
blown for weight and capacity tests before it is installed. With 
continual use a scum accumulates in the mould, slightly dimin- 
ishing its interior dimensions. After this scum has been re- 
moved a sufficient number of times, the mould’s dimensions 
become appreciably larger, so that a new mould must be sub- 
stituted for it. Much attention is given to the cleaning of the 
mould and to the possibility of its replacement by the bottle 
manufacturer. One of the criteria for changing it is the in- 
creased weight of the bottle when bottles of a definite capacity 
are being blown. 

To assist him in keeping the weight of the bottles as ac- 
curate as possible, the hand blower familiarizes himself with 
the weights of the bottles as he blows them and can at once 
adjust any tendencies toward overweight or underweight. In 
the Wage Scale and Working Rules of the Glass Bottle Blowers’ 
Association the blower is continually cautioned to ‘“‘work as 
close to weight given as possible.”’ Similar precautions are 
taken in blowing bottles by the machine process. For the past 
30 years at least (1) (6),1 the National Glass Bottle and Vial 
Manufacturers’ Association, composed of manufacturers, and 
the Glass Bottle Blowers’ Association, composed of blowers, 
have held annual conventions, where questions pertaining to 
their several interests are discussed and agreements made by 
which each party should be governed. The limit of variation 
in weights which would be permitted during the ensuing year 
has been one of the questions decided at these meetings. This 
point became of special importance after the passage of the Net 
Weight Amendment to the Federal Food and Drugs Act, March 
3, 1913, when the food officials were also consulted. The 
variations agreed upon and adopted in 1914 have been re- 
adopted annually without change. The manufacturer has the 
privilege of rejecting bottles whose weights fall outside these 
allowable variations. They are used in this bulletin in cal- 
culating the maximum variation in the volume of bottled foods. 

To show the extent to which any allowable variation will 
be applicable to all bottles, it is necessary to note that the 
variation in the weight of hand-blown bottles is greater than 
that of machine-blown bottles. While this is generally an ac- 
cepted fact (7), it has been further verified by 27 sets of data 
collected in the course of these investigations, each containing 
measurements on 25 to 50 bottles of 4, 8 and 12 ounce we’‘ghts. 
It was found that the respective average deviations were 0.12, 
0.24, and 0.37 ounce in hand-blown ware, and 0.03, 0.06, and 
0.18 ounce in machine-blown ware. It is pertinent also to 
note that machine manufacture has had a steady growth. In 
1912 (2) 33 factories in the United States were equipped with 
bottle-blowing machines. In 1913 (2) 87 factories and in 
1914 (5) 54 factories, or 37 per cent of those in the United 
States, were so equipped. It has been estimated that 45 per 
cent. of the bottles blown in 1917 (7, p. 129) and 60 per cent. 
of those blown in 19182 were made by automatic machines. 
This steady growth, together with the fact that machine pat- 
ents are no wexpiring, emphasizes the necessity for giving con- 
ents are now expiring, emphasizes the necessity for giving con- 
chine-blown bottles. 

Bottle Filling.—The accuracy in bottle filling is affected 
by every operation of the bottler from the time he places his 
order for bottles until they are sealed and labeled. In placing 
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the order the bottler has in mind, and sometimes states in 
his contract, the capacity which he desires. Upon receipt of 
the bottles the correctness of their capacity is ascertained by 
actual measurement, or else it is assumed that the manu- 
facturer has delivered bottles having the capacity designated in 
the contract. According to the tests made the bottles are re- 
jected or suitable arrangements are made for their use with 
respect to a proper declaration of quantity of contents. Ina 
survey it was found that 10 of 16 bottling factories made tests 
on every lot of bottles received from the factories, and also 
that 10 of these bottlers did not specify in their contracts with 
the glass factories the capacities which they desired for their 
bottles. The transparent nature of the bottle compels the bot- 
tler to cater to a popular demand that the packages be reason- 
ably full, which requires filling to a somewhat uniform height, 
leaving sufficient head space. 

The liquid food is filled into the bottle by machines of 
various degrees of complexity. A general study of the cata- 
logues of bottle-filler manufacturers has shown these fillers to 
fall into three general types. The first is practically a hand 
filler. It is equipped with a filling nozzle and a lever cut-off 
operated by hand. When bottles are filled to the desired filling 
point, as estimated by the eye or by comparison with a prop- 
erly filled sample, the flow is cut off and the bottle corked. 
This type represents the simplest method of filling. The second 
type of filler works upon the siphon principle. The bottle is 
filled from a siphon tube connected with a constant level tank. 
As soon as the liquid in the bottle has reached the level of the 
liquid in the tank the flow ceases. The height of fill is ad- 
justed by raising or lowering either the bottle or the delivery 
tube. The third type is a development of the second type in 
which the liquid runs into a measuring chamber of adjustable 
dimensions before delivery to the bottle. A uniform volume 
is thereby delivered into each bottle. 

Of these types of fillers the second is most common. The 
third is used more generally for filling cans which are not 
transparent. Regardless of the type of machine used, the bot- 
tler is impelled to fill his bottles to a definite height in order 
that they may make a satisfactory appearance as a commercial 
article. It was found during the inspection of a number of 
factories that even where machines which measured the quan- 
tity to be delivered were used, continual attention was given to 
the height of fill of the bottle. The short-capacity bottles, 
which were always to full and filled high in the neck, were 
partially emptied into the over-capacity bottles, which were 
not full enough, in order to obtain a more uniform quantity 
of contents. 

It is the custom of bottlers to label their products with the 
quantity of contents either by a paper label or by having the 
statement blown into the bottle. In each case the bottler must 
depend upon the uniformity of the bottle to secure accurate 
statements of the quantity of contents. This fact is considered 
in this bulletin in calculating the variation in volume of bot- 
tled foods. 


Types of Bottles.—Although foods are put up in large 
variety of bottles, three surveys of the industry indicate that 
certain types are very prevalent. In view of the mooted ques- 
tions concerning the panel bottle it has not been included in 
this study. The cross section of the bottle may be round, 
or short and cylindrical. The type of shoulder, while of minor 
significance in some cases, is important in others and illus- 
trates the type to which the data reported in this bulletin 
apply. It is intended that the results be applicable to the 
simplest and most prevalent types of bottles used for food 
purposes. 

“GOOD COMMERCIAL PRACTICE” IN BOTTLING. 


In considering the specifications which should be met by 
a commercial practice considered to be ‘‘good,” the demands 
of the consumer and the law, as well as the ability of the bot- 
tler to meet the requirements, have been taken into account. 
Because of the transparency of the bottle, the bottler attempts 
to cater to the demands of the consumer that the bottle be as 
full as practicable, considering the necessary head space. 
When the bottler receives a shipment of bottles which are over 
capacity, he hesitates to fill the bottles with a larger quantity 
without changing the quantity of contents declaration on the 
label. On the other hand, when bottles which are under ca- 
pacity are received the law demands that the contents declara- 
tion be changed to make the statement correct. If the true 
capacity of the bottle to the usual filling point differs only 
slightly from that desired, there is a possibility of making a 
slight increase or decrease in the height of fill. This change 


in the height of fill necessitates instructing a number of em- 
ployees who have been trained to fill to a certain height. It 
also requires a change in the setting of filling machines if such 
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are used. A further inconvenience is suffered by the neces- 
sity for the determination of the proper height of fill. A ma- 
terial change in height of fill, therefore, can be regarded only 
as a temporary expedient. It will be suffered by the manu- 
facturer only long enough to permit him to give proper in- 
structions to the bottle manufacturer from whom he makes 
his purchases. While readjustments are taking place, it is not 
considered that the bottler has yet attained conditions of good 
commercial practice. 

It is evident that the first step of the bottler in elimi- 
nating his difficulties with respect to the ariation in capacity of 
the bottles he receives is to make definite specifications in his 
orders. The law requires that the quantity of liquids shall 
be declared by volume. The height to which the bottler fills 
his bottles can be varied slightly, but to meet the demands 
of the law and the public he is required to demand of the 
bottle manufacturer a bottle with a definite capacity at a 
height of fill which will satisfy the public. This condition 
can be attained by inserting in the specifications in his orders 
the requirement that the bottle have a specified capacity at a 
definite height of fill. This is considered the first condition 
of good commercial practice. 

When any lot of bottles is received, the best practice de- 
mands that they be tested. The test to be applied is whether 
they meet the specification as to capacity at the he‘ght of fill 
specified in the contract. If the bottles do not test correctly, 
two alternatives are possible. The bottles may be rejected or 
temporary expedients, such as changing the contents declara- 
tion on the labels, may be employed to use up the particular 
lot. Rejection of bottles involves the inconvenience of tem- 
porary loss of packages and friction with the manufacturer. 
It is for the bottler to decide which method will be employed. 
If the variation is excessive, good commercial practice would 
demand that they be rejected. Testing the capacity of a rep- 
resentative sample of each lot of bottles received and rejecting 
those lots with excessive variations from the contract specifi- 
cations is the second step in the attainment of good commer- 
cial practice. 


The testing of the bottles gives the bottler information as 
to his correct filling point. Whether or not the tests show a 
variation from his usual filling point wide enough to justify 
him in instructing his employees as to proper changes is a 
question of change of height of fill be given due consideration. 
The adoption of the process of making slight changes in the 
height of fill as indicated by the tests made on the variouq 
lots of bottles as received is the third step in the attainment 
of good commercial practice. 


Printing labels with the quantity of contents before they 
are attached to the bottles is decidedly convenient. By mak- 
ing this statement before hand the bottler determines the 
quantity of contents which he expects to fill into his bottles. 
The statement of quantity of contents is necessarily the same 
as that specified in his contract with the bottle manufacturer. 
The expediting of his business demands that labels be or- 
dered before the bottles are received. There is always a pos- 
sibility of altering the statement of quantity of contents by 
rubber stamp or by reprinting, but this is an inconvenience 
which will be suffered by the bottler only long enough to per- 
mit him to give proper instructions to his manufacturer to 
correct the capacity in the subsequent shipments. The appli- 
cation of labels bearing a definite,. correct statement of the 
quantity of contents is regarded as the fourth step in the at- 
tainment of good commercial practice. 


The development of good commercial practice is a growth 
and requires a sufficient amount of time for adjustment to 
proper conditions by the bottler. It involves the ordering of 
labels preious to the time bottles are ordered, and a require- 
ment on the part of the bottler that his bottles be delivered 
to him as specified. Though this is an ideal condition and it 
is not conceivable that it could be continued without an oc- 
casional interruption, many factories are using this practice 
closely. For the purpose of this bulletin, therefore, good com- 
mercial practice in bottling foods is the attainment of condi- 
tions in the bottler’s state of business in which he (a) includes 
in his orders for bottles the specifications as to capacity whe 
filled to a specified height, (b) tests a representative sample 
of every lot of bottles received, and rejects those lots appre- 
ciably under capacity, (c) fills his bottles to a height deter- 
mined from the results of his tests. and (d) has his labels 
printed with a definite, correct statement as to the quantity 
of contents and applies them unaltered to the bottles he fills, 
such statement to be correct within his required variations. 

The calculated maximum variations computed in this bul- 
letin are based on the assumption that this specified good com- 
mercial practice in bottling has been attained. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale—Machinery 


FOR SALE—In stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


FOR SALE—One Monitor Huntley Thistle Sep- 
arator. A-1 condition, used only two weeks. Address 
Yager & Halstead, Inc., Cortland, N. Y. 


FOR SALE—Box Nailing Machines. 
1—6 Track Morgan, motor driven, on wheels, $550. 
2—7 Track Morgan, motor driven, on wheels with side 
arm, $600 each. 
1—5 Track Doig, belt driven, stationary, $275. 
1—6 Doig, belt driven, stationary, $300. 
1—6 Track Morgan, belt driven, stationary, $350. 
1—8 Track Morgan, belt driven, stationary, $475. 
a Charles N. Braun Machinery Co., Fort Wayne, 


FOR SALE—One Knapp Labeler, Model No. 1918 
for No. 2 cans. This machine is electrically equipped 
and has been used only one week. Price reasonable. 
Address Box A-928, care of The Canning Trade. 


FOR SALE—Tomato Seed. Henry Clay Variety. 
Two years old. Good clean seed. Real Bargain. If 
interested write for price and sample. Address Box 
A-929, care of The Canning Trade. 


FOR SALE—One Knapp Labeling Machine, 
equipped with motor built especially for labeling 6-oz. 
cans. Absolutely new; never been uncrated. Can be 
seen during Louisville Convention. New Albany Can- 
ning: Co., New Albany, Ind. 

OR SALE—A fully equipped modern Canning Plant, 


Machinery— Wanted 


WANTED—One Closed Retort 32 inches in diam- 
eter also 10 crates for same . T. K. Robinson Co., 
Vicksburg, Miss. 


WANTED—Two used Ermold Labeling machines 
for labeling five and ten pound cans. State price and age 
of the machine. Post office box 419, Kansas City, Mo. 


WANTED—Max Ams No. 128-G Double Seamers. 
Address reply to Box A-931, care The Canning Trade. 


WANTED—tTwo Collossus Graders. Advise per- 
forations of screens. Will also buy a few extra Screens. 
Address Box A-932, care The Canning Trade. 


MACHINERY WANTED — One Ayars Double 
a tomato filler with change parts for No. 2s and 
98. 
One Monitor scalder and washer. 
One tomato exhaust. 
Mut be in first-class condition and working order. 
Box 194, Keokuk, Ia. 


For Sale—Factories 


FOR SALE—A small, well located canning plant. In the 
trucking section of Long Beach, Miss. The place with a cli- 
mate where you can operate twelve months in the year. Plant 
equipment to handle vegetables of all kinds and shrimp and 
oysters. Plant erected only a year ago. The building hold- 
ing the main plant is 45 feet by 60 feet, the boiler house be- 
ing separate from the main building, measuring 30 feet by 
20 fet. This plant can be bought for $5,000 cash. Address 
P. O. Box 37, Gulfport, Miss. 


located in the heart of the canning trade in the extreme South- 

land; factory 300 feet long by 75 feet wide, with modern 
machinery throughout equipped for canning shrimp, oysters, 
and sweet potatoes. An inexhaustible supply of shrimp, and 
oysters available to operate the plant nine months of the year. 
Plenty of competent labor, and the best opportunity for mak- 
ing money offered today in the canning trade. This plant and 
the lands and everything in connection with it can be bought 
for $20,000 cash. The land and foundation are worth more 
than that. Address P. O. Box 34, Biloxi, Miss. 


FOR SALE—A Fully Equipped Double Line Canning 
Plant with cold storage attached, situated in western 
New York. This plant packs a heavy acreage of peas 
and in addition string beans, tomatoes, berries, beets, 
apples and pears. Buildings and equipment in excel- 
lent condition. Has averaged excellent profits and af- 
fords a fine opportunity for a good investment. Ad- 
dress Box A-930, care The Canning Trade. 


BARGAIN FOR QUICK SALE—$20,000 Canning 
Plant and Cucumber Brining Station; brand new; fully 
equipped for peaches, potatoes, etc. Ideal location. 
Three good railroads. Offered less than half price. Bar- 
gain for right man. Worth investigating. Woodbury 
Canning Co., Woodbury, Ga. 


- FOR SALE—On easy terms at one-foudth cost, 
the well arranged and moderately equipped, one line 
pea canning plant formerly operated by the Knowlton 
Canning Company of Knowlton, Wis. The plant is well 
situated and farmers are willing to back it in every re- 
spect. If interested, write at once to F. N. B., P. O. Box 
419, Wausau, Wis. 


EMPLOYMENT EXCHANGE 
HELP WANTED. 


WANTED—High-clasgs Salesman to sell canned foods to 
wholesale trade only in Middle West and South. State experi- 
ence and give references and compensation expected. Address 
Postoffice Box 1414, Denver, Colo. 


— 
: 
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WANTED — A man who thoroughly understands the 
manufacture of preserves, jams, jellies and the packing of 
such goods in glass and tins. We require a production man; 
one who has had long experience in this line and can furnish 
proof of his ability to successfully undertake the manage- 
ment of a large plant. In addition to salary, owners will con- 
sider opportunity for applicant to purchase small interest in 
company. Address B-933 care The Canning Trade. 


SITUATIONS WANTED 


WANTED—Who can use my services beginning January 
1st, 1922? Have had broad experience selling goods to the gro. 
cer, jobbers and canners in the Middle West, and understand the 
handling of merchandise brokers catering to the above indus. 
tries. None but thoroughly responsible concerns need reply. I 
will gladly furnish satisfactory credentials, and will treat all an- 
swers to this ad in strict confidence. Prefer making Indiana my 
headquarters. Address Box B-925, care of The Canning Trade. 


WANTED—Position as Superintendent-Processor by expert 
in packing all fruits and vegetables, ribbon cane syrup, goods in 
glass, etc. Thoroughly familiar with all machinery. Reliable 
and dependent and can furnish best of references. Address Box 
B-914, care The Canning Trade. 


POSITION WANTED—Capable of planning, erecting, equip- 
ping and operating fruit and vegetable cannery. Reasonable 
salary and bonus accepted. Address Box B-924 care The Canning 
Trade. 


WANTED—Position by manager-processor; expert in can- 
ning, preserving, pickling, making of fruit syrups, pectin, etc. 
Able to build, equip and operate plant. Know all lines of ma- 
chinery. Middle aged, 27 years experience, best of references. 
Address 1004 Grand Central Ave., Tampa, Fla. 
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MARYLAND TOMAMO CANNING TO BE FILMED 


At the recent convention of the Maryland Horticultural So- 
ciety the following resolutions were made and passed. This is 
in line with the suggestions of Mrs. Evelyn Harris, who was an 
attendant at this convention. 


“Realizing the tremendous educational value of the motion 
picture and knowing the value of the tomato in the diet, and in- 
cidentally to the bank account of the Maryland farmers, I hereby 
offer a resolution that this organization hereby request the 
United States Department of Agriculture to consider the mak- 
ing of a tomato film, which will cover the above points. 


“BE IT RESOLVED, That the Maryland Agricultural So- 
ciety endorse the plan of the United States Department of Agri- 
culture to create a motion picture film to demonstrate the value 
of the tomato in the diet and its value as a money crop for 
Maryland farmers.” 


Newell C. Mann, well known to jobbing circles in Chicago, 
having been connected with the Helvetia Milk Condensing Co. 
for the past twelve years, has entered the canned foods broker- 
age field. Mr. Mann has established offices at 208 N. Wabash 
Avenue, Chicago, , and opens the new year with a varied line of 
good canned foods and grocery specialties. He has recently 
been appointed Chicago buyer of barreled meats and canned 
foods for a very large firm of shipowners and exporters in 
Canada. 


“We excel 
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Stecher Lithographic ©. 
Rochester, N-Y. 


Our Labels 
are the Highest Standard 
for Commercial Value. 
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Canners’ Garden Beans 


We are extensive growers of 


REFUGEE WAX, REFUGEE 1,000 TO 1, 
HODSON WAX, WARD-WELL KIDNEY 
WAX BURPEE’S STRINGLESS, GIANT 
STRINGLESS, DWARF AND POLE LIMAS 


and all varieties used by canners 


Our bean stocks are carefully bred on our own stock seed farms and 
for uniformity of pod, freedom from string and for rust resistant 
qualities are unsurpassed, and are much superior to stocks generally 
offered. 


Our shipping point, Detroit, Mich., is central and makes a 
low freight rate to all points. 


ASK FOR DESCRIPTIVE LIST AND PRICES FOR 
PROMPT SHIPMENT OR FUTURE CONTRACT 


JEROME B. RICE SEED CO. 


We have some surplus of Canners’ Pea 
Seed at interesting prices 


Ideal Viner FEEDER with Distributer 


On Every Viner is Economy 


No viner can do satisfactory work when its beaters 
are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 
essential to best results. 


Hamacheck Ideal Viner Feeders with distributer are 
the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
feeder, are so large that it is not unusual to hear pea 
packers say that Ideal Viner Feeders more than save 
their cost each season. 


Patented in U. 8. 
Canada and France 


OVER 1500 IN USE 


FRANK HAMACHECK, Kewaunee, Wisconsin 


Manufacturer of IDEAL VINERS, VINER FEEDERS and{CHAIN ADJUSTERS 
ESTABLISHED 1880 
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-- The Markets 


CALIFORNIA MARKET 


Few Weak Spots in California Canned Foods Business—Toma- 
"toes More Firmly Held Than for a Long Time— 
Hawaiian Canned Pineapple a Bright 
Spot—Notes of the Coast. 


San Francicco, January 18, 1922. 

If there are any weak spots in the canned food business, 
as far as California products are concerned, they are not to be 
located. Canners have been able to dispose of practically 
everything packed last year, as well as a surplus in many 
lines carried over from the previous year. Stocks in general 
are extremely low, with lines badly broken, and some opera- 
tors are entirely cleaned up. Practically evertyhing is being 
held more firmly than before the holidays, and advances are 
expected on some lines. Not in a great many years have 
stocks in first hands been so closely cleaned up as this season, 
and wwholesalers also have light stocks. Quite a few export 
orders are being filled, especially for shipment to Europe, and 
business may be termed active, considering the limited stocks 
and assortments. 


California tomatoes are being held more firmly than for a 
long time, No. 2% standards now being quoted at $1.30, with 
offerings limited. It has not been long since stocks of these 
could be had at 80 cents, or far below the cost of packing, and 
those who hold stocks expect other advances in sympathy with 
the better feeling in the market elsewhere. 

The local market is about bare of stocks of canned spin- 
ach and much interest is being taken in the future prices 
named by several packers. The output last year was a light 
one, owing to unfavorable weather, and it will be some time 
before the new pack is ready in quantities, although some 
canning is now being done. 

Japanese canned crabmeat is in light supply and import- 
ers are advising the trade that it is impossible to secure spot 
stocks. Packing will not commence until March, and it will be 
a couple of months later when stocks are received here. It 
looks as though the wholesale and retail trade would be en- 
tirely sold up before new goods are received, 

The pack of California ripe olives is running to fruit of 
very high quality and will undoutbedly be the finest ever 
made. Opening prices have been very reasonable and an en- 
couraging volume of business nas been booked, indicating that 
the demand for this delicious product is on the upgrade again. 
Fewer concerns are packing ripe olives than formerly, and the 
output will not be an especially large one, but the pack will be 
of such a fine grade that consumption will doubtless be greatly 
stimulated. 

Hawaiian canned pineapple has been a bright spot in the 
canned fruit market during the past year and the output of 
sliced goods has been disposed of without the least trouble. 
In fact, there has not been enough to go around. The out- 
put of crushed and grated goods has not moved quite as 
readily, however, although the advertising campaign conducted 
by the Hawaiian Pineapple Packers’ Association has done 
much to attract the attention of consumers to fruit packed in 
this style. There is still a surplus on hand and it is expected 
that the advertising campaign will be continued in order to 
popularize it on a more extensive scale, Since crushed and 
grated pineapple is of the same grade as sliced goods and a 
can contains about fifteen: per cent more fruit, it is simply 
a matter of education to get the public to use it more widely. 
Canned salmon is steadily coming into its own, and there 


is every indication that stronger prices will soon be ruling. 
Both the wholesale and retail trade has very light supplies, 
and packers are. receiving many orders. These are rather 
small in quantity, but in the aggregate amount to considerable. 
The United Kingdom is coming into the market, having ab- 
sorbed the British Columbia pack, and there is a good demand 
from other export sources. 

7 The artichoke crop will be a very light one in California 
this season, owing to a gale which visited San Mateo County 
late in December. Much damage was done and the output is 
expected to be but little more than required for domestic con- 
sumption. Ninety per cent of the artichokes marketed in the 
United States are said to come from the San Francisco penin- 
sula. Under the circumstances it is doubtful if there will be 
a canned pack made this year. 

The 1921 pack of asparagus has been virtually cleaned 
up, one of the largest operators having less than fifteen hun- 
dred cases unsold, with others having even smaller quantities. 
The packing of this vegetable will be under way within two 
months, and opening prices may be expected about then. Many 
inquiries are already coming from the wholesale trade, and it 
is believed that the expected pack will be sold up soon after 
opening prices are announced. 

C. H. Bentley, vice president and sales manager of the 
California Packing Corporation, has left for the national con- 
vention, as has also R. L. Pratt, assistant manager of the 
canned foods department, Frank Taylor, of the Chicago of- 
fice, and C. A. Lumb, of the branch maintained at New York. 
wlil also be at Louisville. 

Preston McKinney, secretary of the Canners’ League of 
California, has left for the convention at Louisville. He did 
not expect to go, having but recently returned from a trip to 
Washington, but it was decided at a late hour that it would be 
best for him to be on hand, as usual. 

H. E. MacConaughey, manager of the selling division of 
the Hawaiian Pineapple Company, Ltd., with offices at San 
Francisco, has also left to attend the national convention, and 
will be away until February. 

Eugene M. O’Neill, well known San Francisco broker, has 
also left for Louisville to swell the California delegation. 

Thomas B. Dawson, general superintendent of the Cali- 
fornia Packing Corporation, retired from this organization on 
January 11, after fifty years activity in the California fruit 
packing industry. On the occasion of his retirement more 
than two hundred associates and employes gathered to bid him 
him farewell and to offer congratulations on his successful 
career. President R. I. Bentley, on behalf of the directors and 
employse, presented Mr, Dawson with an embossed volume 
containing a collection of photographs intimately connected 
with his activities with the organization. 

The sixth annual fig institute, held under the auspices 
of the California Peach and Fig Growers’ Association, is to be 
held at Fresno this week. E. S. Moorhead, head of the fig 
division, will speak on ‘‘The Outlook, for Fig Jam, Preserves 
and Canned Figs.” 

The El Monte Canning Co. has been incorporated at El 
Monte, Cal., with a capital stock of $125,000 by C. Klinger- 
man, F. C. Herbert and J. H. Sotow. 

General W. H. Sears, of the Sears & Nichols Cannery Co., 
Chillicothe, O., has completed an inspection of sites for can- 
neries in California, and has decided to locate three in this 
State, all in Northern California. One will be at Fresno, an- 
other in the Santa Clara Valley, and the third in the Sacra- 
mento Valley. 


The Food Products Co. has been incorporated at San 
Francisco, Cal., to engage in a general commission business 
in food products. The capital stock of the company is placed 
at $50,000 and the directors are E. Leaf, J. J. Schafer, Edward 
C. Healy, E. M. Keig and Sidney Rhein. 
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$488,631.15 


REFUNDED TO CANNERS 


as a Saving in their insurance cost for 
the year 1921. 


Place Your requirements with 


CANNERS EXCHANGE SUBSCRIBERS 


AT 


WARNER INTER-INSURANCE BUREAU 


and share in the average annual saving 
of $6.50 per thausand of insurance, 
which has been the actual experience 
of Canners cooperating over a long 
period of years. 


Write 
LANSING B. WARNER, Inc. 


104 So. Michigan Avenue 
CHIGAGO, ILLINOIS 


THE CANNING TRADE. 


The Chisholm-Scott Company 
VINER FEEDER 


(WHITE STYLE) 


THE FAST COMING FEEDER 


Just attach it and keep it oiled 
---it stays on the job. 


403 installed in 1920 and 1921 


It saves your workman’s 
time and expensive shut- 
downs---which means 
your money. 


WRITE US 


71 E. State St. Columbus, Ohio 


4 
4 


ONE REASON WHY 


The Cincy Filler is so remarkably 
simple, clean and accurate in fill- 
ing, is this: 

There is no open reservoir. 


Your product comes direct from 
your kettles to the filling spouts. 


No one must watch a supply tank 
- -- there is no overflowing. 


More sanitary. No exposure or 
contamination of product. 


A constant, uniform supply of 
product and proper filling is as- 
sured. 


That's important. Get another 
reason next week why this 
machine is better. 


The Karl Kiefer Machine Co., 


Cincinnati, Ohio. 
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Fair Improvement: in Most Canned Foods—Some Export of 
Cannery Products—All Distributors at the Louis- 
ville Convention—Quotations. 
New York, January 19, 1922. 

A fair improvement is reported for most descriptions of 
canned foods, and there is a noticeable increase in demand for 
sardines and pink salmon. the latter being firmly held at $1.10 
f. o. b. cannery. Tomatoes are a little higher on the outside, 
with Southern standard 10s quoted at $4.75 to $5.00. Standard 
peas move out in a fair way at $1.20 to $1.25, and the shrimp 
market is being closely watched by the buyers with orders be- 


te a under list prices, which are in most instances re- 
used. 


There is some export buying of canned foods with the ma- 
jority of inquiries coming from South America and Mexico. 
According to reliable informants, Maine sardine packers have 
enly about 400,000 cases in their possession, which, if true, in- 
dicates a shortage, as the next packing season is three months 
off. Most sellers are now asking 90c for standard quality corn 
and a better call is reported for asparagus. News received 
daily from California tells of fair to good sales of canned foods 


on the coast for both domesiic and European consumption. The 
California canneries are said to be steadily clearing their 1921 
surplus, and for some descriptions of fruits, will be entirely 
sold out shortly, even at the present rate of business. 
Practically every distributor of canned foods in the market 
is represented at the convention in Louisville this week. At the 
close of the convention a number of canners from all parts of 
the country came to New York to make new friends and renew 
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old acquaintances in addition to arranging for the sale of their 
new supplies. 


Canned Fruits—Apples, per doz., spot, Maine, standard, 
$5.50; N. Y. standard, $6.00 to $6.25. Apricots, per doz., spot, 
standard, 242s, $2.25 to $2.80; choice 24s, $2.75 to $2.80; fancy 
242s, $3.15; No. 10 pie, $6.75. Cherries, 1921 pack, per doz., 
spot, Califernia standard R. A., $3.25 to $3.30; choice, $3.55 to 
$3.65; fancy, $4.00; 10s, sour, pitted, $18.00. Plums, 1921 pack, 
spot. California choice, $2.10; fancy, $2.50. Peaches, per doz., 
242s, spot, California 1921 Y. C. standard, $2.35 to $2.45; choice, 
$2.70 te $2.90; fancy, $3.35 to $3.50; No. 10 ch., $10.50 to $10.75. 
Pears, per doz., California Bartletts, standard, $3.25 to $3.30; 
choice, $3.35 to $3.45; fancy, $3.75; No. 10s, standard, $12.00. 

Canned Vegetables—Tomatces, South, f. 0. b. factory. 
Standard 2s, $1.10 to $1.15; standard 3s, $1.55 to $1.60; standard 
10s, $4.75 to $5.00. Jersey, No. 10, $5.00 to $5.25. 1921 pack, 
f. o. b. Baltimore, No. 1s, 70c to 7232c; No. 2s, $1.12% to $1.15; 
No. 8s, $1.60 to $1.65; No. 10s, $5.00. Corn, No. 2 cans, N. Y. 
standard, $1.00 to $1.10; Maine, fancy, $1.60 to $1.65; Maine, 
Golden Bantam, $1.75 to $1.80; Western standard, 90c to $1.00; 
Western fancy, $1.50; Maryland standard, 95c to $1.00; Md. 
near standard, 85c to 874%4c. Asparagus, California, 1921 pack, 
tips green, No. 1 square, mammoth, $3.45 to $3.50; large, $3.35 
to $3.40; medium, $3.30; small, $3.05. Tips, white, No. 1 square 
mammoth, $4.00; large, $3.50 to $3.60; medium, $3.40 to $3.45; 
small, $3.05. Peas, early June, per doz., Southern standard, 
sifted, $1.25 to $1.80; extra sifted, $1.70 to $1.90; soaked, 75c. 
Fancy, sweets, Western and State, No. 2s, $2.50; No. 3s, $2.10 to 
$2.15; No. 4s, $1.85 to $1.90; No. 5, $1.60 to $1.65. String 
Beans, N. Y. State, per doz., cut green, 2s, $1.30 to $1.35; cut 
wax, 2s, $1.30 to $1.85. Whole green, 10s, $7.75. State refugee, 
No. 1 sieve, fancy, $3.40 to $3.50; No. 2 sieve, $3.00; No. 3 sieve, 
$2.45. Maryland lima, No. 2, pole, standard, $1.40; small green, 
$2.75; medium green, $2.25 to $2.30. 


Leonard’s 


The Seed You Should Plant 


LEONARD SEED COMPANY 
226-228-230 W. Kinzie St., 
CHICAGO 
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VARIETIES OF TOMATOES. 3 
$9.00 3 
DELAWARE BEAUTY........ 5.00 
LANDEETHS RED ROCK. 4.50 z 
CHALLIS JEWEL 3.50 
LANDRETH’S TEN 3.50 ¢ 
3,50 3 
GREATER BALTIMORE. 3.50 z 
STONE ......... 3.50 
OTHER SEEDS 
Beet Cucumber Cabbage Pumpkin Squash z 
Okra Spinach Cauliflower Beans z 
Snap Dwarf Lima Sugar Corn Peas > 4 
The Landreths sell every Seed used by Canners and ask 3 
you before buying to write for prices. The Landreth’s 3 
prices will be found as low as such quality can be sold. z 
> 
TOMATO—"The Landreth” | 
Price $9.00 d BRISTOL, PENNA. 3 
Business Founded 1784 The Oldest Seed House in America 


STEVENSON & CO., AUTOMATIC 
CAN ‘TESTER 


FOR 
SANITARY 


STEVENSON & CO., Inc. 601 s. caRouinE st. BALTIMORE 
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Canned Fish—Sardines, f. 0. b. Eastport, Me. (Basis of 100 
qrs. to case), %4 oil keyless, $2.55 to $2.65; %4 key de., $3.25; 
cartons, oil, %4 key carton, $4.00; mustard, %4 key carton, $4.00; 
1%4 key de., $3.25; % keyless de., $2.55 to $2.75; %4 keyless car- 
ton, $3.00. Tomato cartons, 4% key, $3.25 to $3.40; smoked, ‘4 
key carton, $5.90; California, per case, spot, No. %, $8.00 to 
$9.00; No. 1 oval, $4.50 to $4.75; No. % oval, $3.75 to $4.00. 
Salmon, per doz., spot, chinook, Columbia River pack, fancy, 
flats, lb., $3.90 to $4.00; halves, $2.50 to $2.65; pink Alaskas, 
No. 1 talls, $1.20; red Alaska, No. 1 talls, $2.40 to $2.50; Alaska 
‘chums, No. 1 talls, $1.10; cohoes No. 1 talls, $1.40 to $1.50; No. 
1% flats, $1.00 to $1.05; medium red, No. 1 talls, $1.40 to $1.50; 
No. % flats, $1.00 to $1.05. Shrimp, per doz., f. o. b. Gulf fac- 
tory, No. 1, $1.25 to $1.85; No. 1%, $2.60 to $2.70. Lobster, 
spot, per case, flats, No. 1, 4 doz., $26.00; %s, 4 doz., $14.00; %, 
4 doz., $9.00 to $9.50. Export prices are from 5 to 10 cents 
above these figures. Crab meat, new pack, spot, per case, Japa- 
nese fancy, 1s, $30.00; 14s, $29.50 to $30.00. Tuna fish, white, 
per case, spot, California “4s, $5.00 to $5.25; California %%s, 
$7.00 to $7.25; California 1s, $14.00 to $14.50; striped, Califor- 
nia %s, $5.00 to $5.25. Yellow fin, California, %s, $6.00. 


FATHER KNICKERBOCKER. 


MAINE MARKET 


Much Interest in Fancy Maine Corn—Golden Bantam Also Mov- 
ing Out of Maine—Stringless Beans Scarce—Apple 
Packers Optimistic Over Outlook. 

Portland, Maine, January 20, 1922. 
Interest in fancy Maine corn has been very quick during 
the past two weeks. Canners who had nice goods are now re- 
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porting their stocks as cleaned up, and strictly fancy Maine 
corn is about out of first hands. The price of $1.50 has been 
the lowest figure on this grade. The next offering, and one 
equally interesting, has been near-fancy at $1.40, considerable 
of this quality having been sold in January. Extra standard is 
quoted at $1.30 and $1.25. 

Golden bantam, at $1.75 for the original variety, and $1.60 
for the improved styles, has also been moving out of Maine. 
There are reports of broken price, but such rumors can be 
traced to a confusion of varieties, or of grades. Thére has been 
some standard quality offered for less money, 

Stringless beans are growing scarce and correspondingly 
valuable. The price of $1.30 for No. 2 size has previously been 
considered high, but is now accepted by such buyers as may 
need the goods, No. 10s are much wanted, but are entirely out 
of the market. 

Apple packers are very optimistic about the outlook for 
canned apple. Buyers are already making inquiry and it is an- 
ticipated that February will see a marked advance in the de- 
mand. Fancy quality is held at $5.25 and $5.00, both quartered 
and sliced. Other grades are quoted at $4.75 and $4.50. Crates 
holding twelve tins each have been the standarrd shipping pack- 
age for Maine apple, but this season several canners have used 
wood or fibre cases holding six cans. 

Maine has been well represented at the convention this 
week, more than a dozen firms being listed among the visitors, 
including canners, brokers and supply men. 


MAINE. 


HE COULD PROVE IT 


“Well,” said the waiter to the student, who had just had 
his coffee cup refilled for the seventh time, “you must be very 
fond of coffee.” 

“Yes, indeed,’’ answered the student, “or I wouldn’t be 
drinking so much water to get a little.”—Lehigh Burr. 
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Ship Your Canned Goods 
in These BETTER BOXES 


H & Standard Canned Goods 
Boxes are the perfect con- 
tainers for all canned goods shipments. 
Millions of cans have been shipped in them, 
to all parts of the country and they have al- 
ways arrived unscratched, undented and in- 
tact at destination 
H & D Standard Canned Goods Boxes are 
strong, lighweight and inexpensive. They 
come folded flat for easy storage, yet are 
instantly assembled for packing. A trial 
order will convince you of their superiority. 


A D Corrugated Fibre 
Cc Shipping Boxes 
Write us Today for Samples and 


Prices Stating Quantity Required 
and Sizes and Number of Cans to 


the Box. 
The Hinde & Dauch Paper Co., 
800 Water St. Sandusky, Ohio 


Canadian Address; Toronto 
King St. Subway and Hanna Ave. 


THE CANNING TRADE. 


H. A. N. DAILEY 


Formely President 
National Brokers Association 


writes:- 


“It is with a great deal of 
pleasure that we take advan- 
tage of this opportunity to 
join the service and believe 
that it can be made an effec- 
tive ajunct to the mutual. 
interests of all connected with 
the grocery trade. 


WHEELER SERVICE BUREAU 
280 Broadway, - - New York 


A Cameron Machine asks no indulgence; 


stands up to its job. 


SUPPORT CANNED FOODS WEEK 
MARCH 1--8 1922 
IT WILL HELP YOUR BUSINESS 


83 Lockseam Body- Maker with 
Soldering Attachment. 
150 can-bodies per minute 


CAMERON CAN MACHINERY CO. 
240 N. Ashland Ave. Chicago 


it 
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*TIS THE LITTLE THINGS THAT COUNT 


He rang in a little sooner 
Than the fellows in his shop, 
And stayed a little longer 
When the whistle blew to “Stop;” 
He worked a little harder 
And he talked a little less; 
He seemed but little hurried 
And he showed but little stress, 
For every little movement 
His efficiency expressed. 
Thus his envelope grew just 
A little thicker than the rest; 
He saved a little money 
In a hundred little ways; 
He banked a little extra 
When he got a little raise; 
Now it’s very little wonder 
That he murmurs with a smile, 
As he clips his little coupons: 
“Are the little things worth while?” 
—Exchange. 


A PROPER HISTORY OF THE CANNING INDUSTRY 


Mr. Jas. H. Collins, a well known writer of New York, wants 
to give the public the true story and the whole story of canned 
foods, but he wants assistance. He has just written us as follows: 
Mr. A. I. Judge, 


Editor the Canning Trade, 
Baltimore, Maryland. 
Dear Mr. Judge: 


Recently I have been making some investigations into the 
history of canning, and have been astonished to find that hardly 
anything has been written about it for the general public. At 
any good library you can get a book about the history of the 
harvester, or iron and steel, of the telephones, etc., but about 
canning—nothing! though it is one of our great industries and 
especially notable for American inventions. 


Although great work has been done in improving and stan- 
dardizing canned foods of various kinds, the general public does 
not yet know their real character—their wholesomeness, econ- 
omy, convenience and the like—largely because it does not know 
the story of their development. 


I have undertaken an investigation of canning with the 
purpose of learning as much as possible about its history, its in- 
ventors and personalities, particularly the American inventors 
who have made it a large-scale industry. I solicit from your 
readers all information they can give me about inventions, in- 
ventors and development in any particular field of canning, as 
well as the art as a whole. 


My investigation will cover the separate branches, such as 
the different vegetables, fruits, fish, milk and so forth. Informa- 
tion is wanted not only about the actual preserving and proces- 
sing operations but also the special machinery for handling prod- 
ucts like salmon, sardines, oysters, peas, corn, fruit and the like. 
Likewise, information about containers and the machinery for 
making them. 

Canners, manufacturers, engineers, chemists, inventors and 
others can often directly assist in gathering and putting on 
record information which otherwise might be lost. I believe 
that in the history of an industry like the canning trade lies much 
of its good will, and to let its story be lost as fast as it is written 
is to lose that much good will. 

Yours very sincerely, 
JAMES H. COLLINS, 
70 5th Avenue, New York City. 


January 23, 1922. 


Can Prices 


American Can Company 


January 11th, 1922. 


American Can Company announces the following prices 
for Packers Cans, Sanitary style, bulk carloads, f. 0. b. ship- 


ping points, effective January 11th, subject to change without 
notice: 


THE AMERICAN CAN CO. 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


Fidelity Can Company 
Baltimore, Md. 


Prices Quoted om Request 
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(*)H. H. Taylor & Son. 
CANNED VEGETABLES 


ASPARAGUS*—(California) Balte. 
No. 2% White Mammoth.. 4 00 

Green, we 
“ White, Large. 4 00 

Green, 
“White, Medium... ...... 
Green, 3 50 
White Small... ...... 

Green “ 

“ ‘Tips White 8q 

“ Green, 8q.... 3 50 


“  gstandards..... ...... 
oa “ 2, Red Kidney, Stand... 1 15 
BEETSt—No. 8, Small, Whole............ 1 60 
2, Standard,” 105 


CORNt—No. 2, Std. Ever., f.o.b. Balto. 95 
“ gtd. Evgr.,f.o.b.Co... % 


“ gtd. Shoepegf.o.b.Co 90 
§td.Shoepegf.o.b.Balto. 1 00 
 Ex.8td.Shoepegf.o.b.Co. 1 05 
Fey Shoepeg f.o.b.co. 1 20 
gtd. Maine Style Balto 95 
= “  §td.MaineStylef.o.b.Co. 90 
“ Ex. Std. Maine Style... 1 05 
“ Ext. Std. Style f.o.b. Bal. 1 15 
= “ Extra f.o.b. Countv...... 115 


HOMINY{—No. Out 
8, Standard, Split........ 95 

10 3 00 
No. Kinds..... 1 00 

BLES FOR SOUPtS “ 10 
OKRA AND} No. 2, Standard............ 149 
TOMATO) 
PEAS} 4. f o b factory 


“ 


No.1, EJ Stds. No,4Sieve 980 


10, 
4AUERKRAUTI—No. 2, Standard........ » 
SPINAOH!—No. 2, Standard................. 1 40 


Se Sas 
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CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. 
canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 

Baltimore figures corrected by these Brokers: ({)Thos. J. Meehan & Co. 


(t)Jos. Zoller & Co., Ine. 


(§$)Wm. C. West & Co. 


New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICE&—Continued. 


Baltes. N.Y. 

SUCCOTASHI—No. 2, Green Beans...... 200 1 30 
“With Dry Beane 125 200 

Out... 

New York State........ 1% 

SWEET POTATOES!-No. 2, Standard 8 105 
No.3 8td.f.o.b.Balto 115 1 15 

Std. f.0.b.Co. 1 15 Out 

98td.f.o.b 7 Out 

10, Std.f.o.b.Co.4 00 4 25 
TOMATOES!-No. 10, Fancy, f.o.b. Bal. Ou Out 
Jersey, “ Fac’y ...... Out 

Stand., Balto 500 475 

5 Stand. “ Co... 475 425 

8, Sani.5% in.cane145 150 

Jersey, f.o.b. Co. Out Out 


Ex. Std., 


Balto. 1 70 


62% 60 
CANNED 

APPLES—No. 10, Me. = 5 85 

APRICOTS—No. Cala Choice... 28 285 
BLACKBERRIES§—No. 2, Standard...125 2 30 

= * 9 50 

“2, Preserved..150 Out 

“  2,InSyrup....125 130 
BLUEBERRIES—No. 10, Maine........... ...... 13 00 

CHERRIES§—No. 2, Seconds, Red........ 
White...... Out 

Stand Water........ Out 

White “ 225 230 


Red ‘ 10,Sour 00... 
“ Choice 2}és Stand.................. ~285 825 
GOOSEBERRIES$—No. 2, Stand. 160 160 
900 900 

PEACHES*—No. 2%, Cal. Stand. L.C.. 2 65 
7%, 00.“ ... ...... 
PEACHESt—No. 1, Ex. Sliced Yellow 160 165 
“2 8tandard White... Out Out 


No. 3, Standards, White. 200 2 00 

Yellow 225 

* White. 275... 

“ = Yellow 3 00 
Selected, Yellow....350 3650 
Seeonds, White...... 1 75 
Yellow...200 210 
° “Pies Unpeeled........ 123 125 
Out 
No.10, Unpeeled........400 425 
PEARSt—No. 2, Seconds in Water........ ...... 


CANNED FRUIT PRICES—Continued. 


Balto. 
PEARSt—No. 3, Standards in Water... 1 75 
‘i Syrup... 225 
Ex. " 2 50 
PINE- No. 2, Bahama Sliced Extra Out 
APPLE*- Grated “...... 


“10, Standard Water... 
CANNED FISH 
HERRING ROE*—No. 2, Standard 


LOBSTER*—1-Ib. Flats, 4 doz... 
% -Ib Flats, 8 doz.... 
Flat 
OYSTERS§— 5-oz. 
10-0z. 
6-oz. 8 + 


i, 
%, 


1 50 
3 75 
2 00 
SARDIN ES—Domestic per case 
F. O. B. Eastport, Me., 1920 pack 

% oli keyless.. 265 276 
key....... 3 0e 
44 tomato Out 

mustard keyless............... 2 65 
California, per cse... 16 56 
No. 13 50 
1 ovals.. 5 25 

TUNA FISH—Per case, white 

Cal. 4 50 
Cal. 4s. 750 
Cal. 13 50 
= Cal. ¥ 5 50 
Cal. 1 
5 00 


**** Many 


N.Y 


“87 
N.Y. 
400 2 55 
2 60 
Out 
4 
Out 
3 b0 2%, Hawaii Sliced Extra 300 2 50 
. @ : iE tra 2 25 2 25 
“10, Shredded Syrup........ Out 
“10, Crushed Extra......... Out | 
BAKED BEANSt-No. 1, Plain. ...... “ Eastern Pie Water... Out 
" “4, In Sauee........ 80 Out “ Stand. 1s 19 
“ 8, Plain............. 1 40 “ 2, Stand, “ “* 116 10 
3, In Sauee........ 1 50 Stand., “ Co... 1 10 9% 
TOMATO PULP1-No. 10, Standard....... 2% “ Black @yrup.. 2 00 
2. White Wax Standard 1 00 Out “ 2, “ Red 
— STRAW- No. 2, Ex. Stan. Syrup. out : 
215 BERRIES§—“ 220 Out 
Out Extra Preserved....250 Out 
Out “ Out 
Out “1, Extra Preserved.....130 Out 
116 “1, Preserved...............125 Out 
Out 750 
9% 
1 20 1 30 
120 
Out Out 
SALMON* “ 1, Red Alaska, Tall...... 3 35 
“Extra Std. Western............. Out 27% Out “ “ 
2 60 
Out 1 35 
1 17% 
4 50 
Out 2 30 
| | Fancy Petit Pois......... 
KINi—No 3 Standard.............. 115 
1 50 
4 00 
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MONEY WASTED IN ADVERTISING-- 


hurts advertising, yet it is no ones fault 
but the advertiser's. 

Why doesn't he spend his money for 
advertising like he does for everything 
else-carefully, wisely, to get the surest and 
best returns? 

Instead he throws it around, here and 
there, in all manner of visionary schemes, 
and then when he checks up returns, and is 
disappointed, he blames advertising. 

Then he proceeds to cut off his own nose 
to spite his face—becomes a clam on adver- 
tising, and turns everything down. Wrong 
again, 


Just consider 


All he need do to make his money spent 
in advertising pay greater dividends than 
any he has invested otherwise—get that— 
the greatest revenue producer in his busi- 
ness, or any business—is to use Com- 
mon sense in buying advertising. — 


Look at what youre buying! Con- 
sider how the ad you are paying for will 
work—will it reach the men you want: 
regularly and continuously because of the 
need or requirement of the medium carry- 
ing it? Or isit a one time, “used once 
and thrown aside’ proposition—a hit or 
miss chance ? 


THE 1922 ALMANAC 
Of The Canning Industry 


A leading officer in one of our leading Associations has called it the ‘Indispensible Book.” 
a There is nothing like it, It is the industry's Year Book as you know. This Almanac 
contains the records of all packs, prices, rules and regulations, standards and grades, label 
weights, acreage and production statistics, and all that immense mass of data not published, in 


the one compilation, anywhere else. 


Published once a year—early in January. Used every day of the year by canners, 
brokers and by all odds the most extensively used book by wholesale grocers. 


Here's a medium that is a wecessity, That's the place to advertise. 
We are now at work on the 1922 Almanac, Every progressive canner, as every live 


broker and all leading supply men, should have a good ad, in this Almanac. 
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: 
: LIVINGSTON’S TOMATO SEED 


What are you Canners going to do for Tomato Seed for 1922 crops? The shortage 
of acreage and yield for canning purposes, was equally so with acreage for seed. 
Don't you think it would be advisable to secure, at once, a safe quantity at least for — 
next season’s requirements? The good old Livingston’s Stone, as grown by us, still 
takes the lead among canners and catsup makers. We also have some fine stock, 
of our own production, of Bonny Best and Chalk’s Jewel for earlier crops and north- 4 
ern. sections. We are offering our True Blue Strains at reasonable prices, while ua 
they last. Let us have your inquiries stating about the quantities required. 


THE LIVINGSTON SEED CO. 


FAMOUS FOR TOMATOES 
COLUMBUS, OHIO. 


STRING BEAN CUTTERS, also cuts Okra, Peppers, Rhubarb 
PINEAPPLE MACHINERY,—Peelers, Corers, Sizers, Slicers 
CAN TESTERS, For all sizes up to five gallon cans 
Built by 
E. J. Lewis, Middleport, N. Y. 


H. D. DREYER & CO., Inc. 
MANUFACTURERS 


canned roonsweeki  EROXES and BOX SHOOKS 


FOR THE CANNERS 
ALICEANNA and SPRING STREETS a a BALTIMORE, MD. 


oo 


& COMPANY 


Automatic Can Making Machinery 
BALTIMORE, MD. 


PULP MACHINES AND PULP FINISHING MACHINES 
———— F 0 Rk 


PULP AND CATSUP MAKERS 


. We also manufacture a general line of canning machinery, such 
as pea graders, cranes. pineapple graters, pod pea hullers, paring 


machines for pears and peaches, pitting spoons. Friction Clutch 
Pullies, &c. 


The Sinclair-Scott Company 


Wells and Patapsco Streets BALTIMORE, MARYLAND 
Agents for Ontario—The Brown, Boggs Co., Hamilton Ontario 


| 


OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 
2639 Boston Street Baltimore, Md. 


WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 
BALTIMORE - ~ MARYLAND 


| Support 
Canned Foods 
‘Week 
MARCH 1-8, 1922 
| It Will Help Your 
Business| 
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SMILE AWHILE 


Marvelous Milk. 
Visitor—How much milk does the old cow give? 
Farm-Hand—About eight quarts a day, mum. 
Visitor—And how much of that do you sell? 
Farm-Hand—About twelve, mum!”’—The Passing Show 
(London). 


Shooting stars is what some movie fans would like to be 
doing. 
“Wet” Measure. 
Two pints, one quart, 
Two quarts, one fight, 
One fight, two cops, 
Two cops, one judge, 
One judge, thirty days. 
—The Van Raalte Vanguard. 


“Back to nature” is a movement, not a fashion. 


Willing to Be Convinced. 
John—Do you really believe that absence makes the heart 
grow fonder? 
Louise—Well, you might try it for a month or two.—The 
American Legion Weekly. 


Wrong Wire. 
Wrecked Motorist (phoning)—Send assistance at once. I’ve 
turned turtle, 


Voice (from the other end)—My dear sir, this is a garage. 
What you want is an aquarium.—Burr. 


A Mild Hint. 
Maud—Have you offered Tom any encouragement? 
Edith—Oh, yes. When he asked me what my favorite 


flower was, I said: “Brown’s for pastry and Smith’s for bread.” 
—Boston Transcript. 


Sometimes a girl thinks to be a little dear she must be a 
little bare. 


Reduced Rates. 

Mrs. M. had arried at the little station in Vermont on a cold 
stormy evening and had hired an old man to drive her to her 
friend’s farm up among the hills. The roads were in bad con- 
dition from the storm, and the ride was altogether a very un- 
comfortable one. ‘How much do I owe you?” she asked on ar- 
riving at her destination. ‘Well, ma’am,” said the old man, 
“my regular price is a dollar, but seein’ as it’s sech a bad night 
and the goin’ so terrible, I’ll call it seventy-five cents.”—The 
Christian Register (Boston). 


Left at the Switch. 

A young man was wandering up and down the platform 
of the railway station intent on finding an empty carriage in the 
train. But in vain. Assuming an official air, he stalked up to 
the last carriage, and cried in a stentorian voice: “ change 
here; this car isn’t going.” There were exclamations low but 
deep from the occupants of the crowded car; but they hurried 
out and packed themselves away in other parts of the train. 
The smile on the face of the young man was childlike as he 
settled himself comfortably. “Ah,” he murmured, “it’s a grand 
thing for me that I was born clever! I wish they would hurry 
up and start.” By and by the station agent appeared at the 
door and said: “I suppose you’re the smart young man who said 
this car wasn’t going?” “Yes,” said the clever one, and he 
smiled. “Well,” said the stationmaster with a grin, “it isn’t. 
The porter heard what you said and so he uncoupled it. He 
thought you were a director.”—The Argonaut (San Francisco). 

Easy. 

“What’s all that noise gwine on ovah at you’ house last 
night?” asked an old colored woman of another. “Sounded like 
a lot of catamounts done broke loose.” — 

“Dat? Why dat was nothin’ only de gen’man from the fur- 
niture store collecting his easy payments.”—The Bullock Way. 


“4 is unlawful to shoot a hotel proprietor unless he wears a 
mas 
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WHERE TO BUY 


——<the Machinery and Supplies you need and the Leading Houses that supply them. 


Consult the advertisements for details. 


Apple Paring Machines. See Paring Machines. 
‘Automatic Machinery. See Can- 
makers’ 


BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable > fruit. 


Ayars Machine Co., Salem, N. J. 
Manfg. Co., Silver Creek, Xx, 
Robins Co.. Baltimore. 
pressure. See Pumps. 
BOILER COMPOUNDS. 


Grasselli Chemical Co., Cleveland, O. 


AND ENGINES, steam. 


W. Caldwell & Sons Co., Chicago. 
baw. Renneburg & Sons Co., Baltimore. 

K. Robins & Co. Baltimore. 
a: A. Tarr, Inc., Baltimore, Md. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


BOTTLERS’ SUPPLIES. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, weod. 
Baltimore Box & Shook Co., Baltimore. 
a Box Co., Baltimore. 

D. Dreyer & Co., Baltimore. 
Rakes Box Co., Louisville, Ky. 
Boxes, corrugated paper. See Corrugated 
Paper Products. 
Boxing Machines, can. See Labeling Machines, 
can. 

BROKEBS. 
©. L. Jones & Co., cago. 

J. M. Zoller Co., "eitimorg, Md. 

Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Hnameled 


Buckets. 
Buckets, wood. See Cannery Supplies. 


BURNERS, oil gas, gasoline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 
Edw. Renneburg & Sons Co, Baltimore. 
Burning Brands. See Ste ceils. 
Cabbage Machinery. See ‘Kraut Machinery. 
Can Conveyors. Conveyors and Carriers. 


CAN COUNTERS. 
Ams Machine Co., Max, sow. toe City. 
Ayars Machine Co., 

Can Fillers. See Filling , 


CANMAKERS’ MACHINERY. 


Ams Co., Max, York City. 

E. liss Co., Brook! klyn. 

Can Mchy. Co., 

John R. Mitchell Co.. Baltimore. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CANNERY 
Ayare Machine Co., Salem, N. J. 

K. Robins & Co. 
Co., Baltimore. 
Zastrow Machine Co., Baltimore. 
Canning Experts. See Consulting Hxperts. 
Con ee See Stam and Markers. 
Can Testers. See Can ’ Machinery. 


CAN-WASHING MACHINES. 
Capping Machines, bottle. See Bottlers’ Mchy. 


CANS, tin, all kinds. 
American Can Co., New York. 
Can Co., Baltimore. 
W. W. Boyer & *Co., Baltimore. 
Continental Can Co., Syracuse, N. Y. 
Fidelity Can Co., Baltimore. 
Heekin Can Co., Cincinnati, O. 
Can Co., Baltimore. 
Southern Can Co., 
Virginia Can Co., Roanok 
Cans, fiber. See Fiber i 


CAPPING MACHINES, soldering. 


Ayars ‘Moching Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Cap a4 Machines, colderless. See Closing 


achines. 
Capping Steels, soldering. See Cannery Supls. 


CARRIERS and Conveyors, gravity. 
H. W. Caldwell & Sons Co., Chicago. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 


Cartons. See Corrugated Paper Products. 

Catsup Machinery. For the preparatory work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mchy. 

Chain Belt Conveyors. See Conveyors. 


Chain for elevating, conveying. See Convey- 
ors. 


Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandette). 
J. B. Ford Co., Wyandotte, Mich. 


CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


OLEANING & MACHINERY, 


peas, bean, seed, 

Mfg. Co., Stiver Creek, N. Y. 
K. Rohins & Co., Baltimore. 

Scott Co., * Baltimore. 

Cleaning and Washing Machines, bottle. 
Bottlers’ Machinery. 


Cleaning Machines, can. See Washers. 
Clocks, process time. See Controllers. 


CLOSING MACHINES, open top cans. 


Ams Machine Co., Max, New te, City. 
BR. W. Bliss Co., Brooklyn. N. Y 
Caneron Can Mchy Co.. Chicago. TM. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Coated Nails. See Nails 
Coils. copper. See Co pper Coils. 
Condensed Milk Machinery. 
Milk Condensing Mchy. 


See 


See 


COLORS, Certified for foods. 
National Aniline & Chemical Co., New York. 


W. Caldwell & Son Co., Chic: 
Porte Mat & La Posts, Ind 
Belt Co.. Chica 
K. Robins & Co., Baitimore. 


COOKERS, continuous agitating. 


Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 


Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cooker- 


ers. 
Coolers, vegetable and fruit canners. 


COPPER COILS for tanks, 
H. Langsenkamp. Indianapolis. 

Jacketed Kettles. See 

CORN 
Ayars Machine Co., Salem. J. 
A. K. Robins & Co., e.. 

CORN CUTTERS. 
A. R. Robins & Co., Baltimore. 


CORN SHAKERS (in the can). 
Ayars Machine Co.. Salem. N. J. 


ettles, copper. 


CORN HUSKERS and SILKERBS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Peerless Husker Co., Buffalo, N, Y. 
a and Agitators. See Corn Cooker. 

CORRUGATED PAPER PRODUCTS. 


(Boxes, Bottle Wrappers, etc. 
Hinde & Dauch Paper Co., 


Stecher Litho. Co.. Rochester, N. Y. 

U. 8S. Ptg. & Litho. Co., Norwood, Ohio. 
Counters. See Can Counters. 

Countershafts. See Speed Regulating Devices. 


CRANES and carrying machines. . 


A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 
Edw. Renne 
Zastrow Machine Co., 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy 
Dating Machines. See Stampers and Markers. 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Southern Can Co., Baltimore. 
Dies, can. See Canmakers’ Mchy. 


DISTRIBUTING SYSTEMS, corn. 
H. W. Caldwell & Son Co., Chicago. 


Double-Seaming Machines. See Closing Mchs. 
DRYERS, drying machinery. 


Edw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Warehouse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and Engines. 
Enameled-lined kettles. See Tanks, glase 


lined. 
EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. A 


Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., Baltimore. 
Factory Stools. See Stools. 
Factory Supplies. See Canmeny Supplies. 
Farming Machinery. 
Fertilizers. 
FIBRE CONTAINERS fer foed 
metically sealed). 
American Can Co., New York. 
Continental Can Co., Inc., Syracuse, Chicago. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, boxboard, 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Fillers and Cookers. See Corn Oooker- 


Fillers. 
Filling Machines, bottles. See Bottlers’ Mchy. 


(not her 


FILLING MACHINES, can. 
Anderson-Barngrover Mfg. Co., a Jose, Cal. 
Ayars Machine Co., Salem, N. 

Karl Kiefer Machine Co., Glacinnati, Ohio. 

Huntley Mfg. Co., Silver Creek, N. J. 

Peerless Husker Aon Buffalo. 

A. K. Robins & Co., Baltimore. 

Sinclair-Scott Co., Baltimore 

er Machine, syrup. See Syruping Ma- 
chines. 


FINISHING MACHINES, catsup, etc. 


K. Co., Baltimore. 
Sinclair Scott Co., Baltimore. 


FLUX, soldering. 
Grasselli Chemical Co., Cleveland, Ohio. 


Food Choppers. hoppers. 

Friction Top Cans. See Cans, tin. 

fruit Graders. See Cleaning and Grading 
Mehy., fruit. 


Fruit Parers. See Paring Machines. 


FRUIT PITTERS and seeders. 
Huntley Mfg. Co., Silver Creek, N.Y 
Fruit Presses. flee Cider Makers’ Mchy. 
Gasoline Firepots. See Cannery Supp es. 
Gauges, pressure, time, etc. See Power Plant 
quipment. 


GEARS, sient. 
H. W. Caldwell & Son Co., Chicago. 


GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
Governors, steam. See Power Plant Equip. 
Grading Mches. See Cleaning and ej Mchy. 
Gravity Carriers. See Carriers and Con- 

veyors. 

Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and Grad- 


ing Mchy. 
Hoisting — | “Carrying Mches. See Cranes. 


Hominy Making Machin: 
Hullers and Viners. See Pea. ‘Hullers. 
Huskers and Silkers. See Corn Huskers. 
Hydrometers (for determining _ Density 
ot —- Brines, etc.) Cannery 


Ink, — stamping. See Stencils. 


INSURANCE, canners’, 
Canners’ Exchange, Lansing B. Warner, 
Chicago. 


Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 
¥. H. Langsenkamp, Indianapolis, Ind. 


See Glass Botiles, etc. 
Juice Pumps. See Pumps. 

Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


Sars, fruit. 


KETTLES, copper, plain er jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 


Kettles, enameled. See Tanks, glass-lined. 


KETTLES, p 
Ayars Co Co. Salem, N 
Edw. Renneburg °% Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 


KNIVES, miscellaneous. 
A. K. Robins & Co., Baltimore. 


KRAUT MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 


LABEL Manufactu 
Calvert Lithograph Co., Detroit, 
H. Gamse & Co., Balt imore. 
Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester, ms me 
U. S. Printing & ‘Litho. Co.,’ Norwood, Ohio. 


LABELING MACHINES, can. 


LABORATORIES for analysis of goeds, etc. 
National Canners Asso., Washington, D. C. 


Markers, can. See Stampers and Markers. 
Marking Ink, pots, ete. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

- Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 


MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 


Molasses Filling Machines. See Filling Ma- 
chines. 


Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 


Edw. Renneburg & Sons Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, tubs, ete., fibre. See Fibre Containers. 


Paper Boxes. See Corrugated 

on & Lng and Containers. See Fibre Con- 
t 

Paring ‘Knives. See Knives. 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, canners 
Arabol Mfg. Co., Kee York City. 


PEA and BEAN SEED. 


J. B. Rice Seed Cambridge, N.Y 


Rogers Bros., 


WHERE TO BUY—Continued 


PEA CANNEBS’ CHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 


oni Harvesters. See Farming Machinery. 


Pea Hullers and Viners 
Chisholm Scott Co. Columbus, oO. 
Frank Hamachek, ‘Kewaunee, Wis. 


Pea Vine Feeders. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, 


PEELING KNIVE 
A. K. Robins & Co., a 


Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES. 

National Peeling Machine Co., San Francisco, 
Baltimore. 

Sinclair-Scott Co., Baltimore. 


PEELING TABLES, continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. a: 

A. K. Robins & Co., Baltimore. 

Pees Sheet Metal. See Sieves and 

Picking Boxes. Baskets, etc. See Baskets. 

ies > Belts and Tables. See Pea Canners’ 


PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 


Platform and Wagon Scales. See Scales 
Picking Belts and Tables. See Pea Ganners’. 


POWER PLANT EQUIPME 
H. W. Caldwell & Son Co., Chicago. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
uipment. 


PRESERVERS’ MACHINERY 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


Y. 
H. 
K. Robins & Co., Baltimore. 
Scott Co., Baltimore. 
PUMPS, air, water, brine, syrup. 
A. K. Robins & Co., Baltimore. 
Ams Machine Co., Max, New York City. 
Regulators for Cookers. etc. See Controllers. 
Retort Crates. See Kettles, process. 
Retorts, steam. See goers process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 
Supplies. 
SALT, canners. 
Colonial Salt Co., Chicago, Buffalo, Akron, Ohio. 
Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 
Sanitary — top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 


See Cannery 


SCALDERS, tomato, etc. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. a. 

Huntley Mfg. Co., Silver Creek. N. Y. 
Edw. Renneburg ’& Sons Co.. Baltimore. 
A. K. Robins & Co., Baltimore. 


Scalding and Picking Baskets. 
Scrap Bailing Press. 
Screw Cops. bottle. See Ca 
Sealing Machines, bottle. See ey eae. 
Sealing Machines, sanitary cans. See Closing 
Machines. 
SEEDS, canners’, all varieties. 
Livingston Seed Co., Columbus, Ohio. 
D. Landreth Seed Co., — Pa. 
Leonard Seed Co., Chicag 
JT. B. Rice Seed Co.. 
Rogers Bros., Chicago. 
Separators. See Pea Canning Mchy. 


See Baskets. 


SHEET METAL WORKING MACHINERY. ¢ 


E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mehy. Co., Chicago. Tl. 


Shooks. See Boxes, Crates, etc. 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek, 
Slicers, fruit and vegetable. and 
Slicers. 
SOLDER. 
Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Sinclair Scott & Co., Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 


STAMPERS AND MARKEBS. 
Ams Machine Co., Max, New Yors City. 
Steam Cookers, continuous. See Cookers 
Steam Jacketed Kettles. See Kettles. 


Steam Pi Covering. See Boiler and Pipe 
Covering. 


Steam Retorts. See Kettles, process. 


STEEL STOOLS, CHAIRS, 
STENCILS, marking pets Aye brushes, brass 
— — and steel type, burning 


STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Chisholm-Scott Co., Columbus, 
wey | Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 


Supgiies. engine room, line shaft, etc. See 
ower Plant Equipment. 

General Agents. See Gen- 
* See Electrical Appliances. 


1 Age 
Switchboasia, 

SYRUPING MACHINE. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., at Ohio. 

Peerless Husker Co., Buffalo, . 

A. K. Robins & Co., Baltimore. 

Syrup Testers (saccharometers). See Micro- 
scopic Apparatus. 

Tables, picking. See Pea Canners’ Mchy. 


rn MET 
H. Indianapolis. 
Co. d. 
TANKS, glass lined 
F. H. Langsenkamp, Ind. 


TANKS, WOO 
W. Caldwell Con Ky. 
Temperature Gauges. See Recording Instru- 
ments. 
Temperature Regulating Apparatus. See Con- 
trollers. 
Testers, can. See Canmakers’ Mchy. 
Ticket Punches. See Stencils. 
Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 


TIN PLATE, canmakers’. 
Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal 
Ayars Machine Co., Salem, N. > 
Huntley Mfg. Co., Silver Creek, N Y 
Peeling Machine Co., San Francisco, 

alti 
K. Robins & 
ic Seed. See S 
TOMATO MACHINE 
National Peeling Machine Co., San Francisco, 

Baltimore. 

TOMATO WASHER 
Ayars Machine Co., . N. J. 

A. K. Robins & Co., Baltimore. 
Transmission Machinery. See Power Plant 


Equipment. 
Trucks, Platform, ete. See Factory Trucks 
‘See Glass Bottles, ete. 


Tumblers, glass. 

Turbines. See Electrical Machinery. 

Naat Speed Countershafts. See Speed Reg- 
ulators. 


VA 
‘Caldwell & Sons Co., Chicago. 
Vegetable Corers, etc. See Corers and Slicers 
Vegetable Parers. See Paring Machines. 
Viner feeders. See Viners and Hullers. 


VINERS AND HULLERS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 
Washers, bottle. See Bottlers’ Machinery. 
Washers and ascalders, fruit, etc. See Scalders. 
WASHERS, can and Jar. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Washing and Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. See 
Tanks, wood. 
Wiping —ateoen, can. See Canmakers’ Mchy. 
Wire Bound Boxes. See Boxes 
Wire Scalding Baskets. See Baskets. 
Wrappers, paper. See Corrugated Paper 
Products. 
Wrapping Machines, can. See Labelling Mchas, 


WYANDOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich, 
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THE 


SIMPSON & DOELLER CO., 


BALTIMORE, MD. 


CANNED FOODS WEEK 
MARCH 1.--8 1922 


Evaporated and Condensed Milk CANS Fruit and Vegetable CANS Oyster and Shrimps CANS 
PHELPS CAN COMPANY 


FOUR FIVE HUNDRED 
FACTORIES | PER ANNUM 


ACTORIES 


PHELPS CAN COMPANY 


Foot of Lawrence Street, Baltimore, Md. Plants at: 
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ASSOCIATION 


WRITE NATIONAL CANNERS 
WASHINGTON, D. C., For Particulars. 


CANNED FOODS WEEK 
March 1-8, 1922 


INC. 
| 


